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Rough Proofs 


A Congressman dislikes to leave 
Washington almost as much as a 
radio announcer hates to tear him- 
self away from the microphone. And 
for the same reason. 


, Fe 


A well-known financial advertiser 
emphasizes the value of understate 
ment. Another good testimonial on 
the subject might be obtained in an- 
other year or two from Premier 
Mussolini. 


vvy 


The Hotel Curtis, Minneapolis, ad- 
vertises itself as “the hotel unique.” 
Just what does a unique hotel sub- 
stitute for good food and good beds? 


7 Vv FP 


Now that the Giants have blown 
their nice 9-game lead, they know ex- 
actly how F. D. R. feels when he 
contemplates the political situation. 


a ae 


Owners of the Ford V-8 say that it 
runs like a scared rabbit. And the 
competition is beginning to feel the 
same way about it. 


vvyv 


An international board to promote 
tea consumption has been organized 
in London. But if they advertise it 
there, the record for carrying coals 
to Newcastle will be firmly estab- 
lished. 


73 9 


Trubenizing copy in Good House- 
keeping will speak of “the joy of a 
well-groomed husband,” says a re- 
port. Whose joy, hers or his? 


7 FF 


The pride of a dutiful little wife 
in the appearance of her well- 
groomed husband might have in- 
spired, “A thing of beauty is a joy 
forever,” only Keats thought of it 
first. 


. 2 


Wine growers, jubilating over a 44 
per cent increase in consumption in 
the United States this year, might 
accelerate matters a bit by develop- 
ing bigger and louder corks. 


7 Vv F 


A New York legal journal will 
now accept advertising for the first 
time in all its 68 years. Will the 
advertisers be required to submit to 
cross-examination by the readers? 


7’? 2 


The Wall Paper Institute is trying 
to interest its members in the use 
of advertising. Maybe in that event 
wall-paper would cease to be a wall- 
flower. 


vvyv 


Although highway commissioners 
consistently advertise their dirt 
roads as possessing curves and soft 
shoulders, motorists continue to show 
a decided preference for cold, hard 
concrete. 


sy F 


Wonder what would happen to all 
these amateur shows if they used the 
same eligibility rules as the A. A. U.? 


Copy Cus. 


ADMEN RELAX AS 
CONGRESS ENDS 
HECTIC SESSION 


Many Measures Directly Af- 
fected Advertising 


Washington, D. C., Aug. 28.—The 
first session of the 74th Congress 
provided plenty of work and anxiety 
for advertising and business organi- 
zations, as bill after bill affecting 
their interests came up for consid- 
eration. 

Several bills of especial interest to 
‘advertisers were lost in the rush of 
the House and Senate to close the 
session, while investigations of va- 
rious phases of business received 
Congressional sanction. 

Senator Copeland’s pure _ food, 
drugs and cosmetic bill, with its 
strict provisions over advertising of 
these products, did not come to a 
vote in the House. It passed the 
Senate several months ago. 

The House interstate commerce 
committee conducted belated hear- 
ings on the bill, spending much of 
the available time in hearing pro 
posals of those who would substitute 
the Federal Trade Commission for 
the Department of Agriculture as 
the enforcement agency, Others urged 
that the U. S. Public Health Service, 
a part of the Treasury Department, 
be made the enforcement agency. 


Will Resume Present Status 


The Copeland bill will be among 
the first to receive consideration 
when Congress reconvenes Jan. 1, if 
its supporters so move. Repassage 
would be necessary if a new Con- 
gress were being seated, but with 
the present Congress meeting for its 
second session, the bill will retain its 
present status. 

Contrary to the gloomy predictions 
of some Congressional leaders who 
favored the Federal Alcohol Control 
bill, the bill was enacted after sev- 
eral compromises in the final hours 
before midnight Saturday when pres- 
sure was being exerted to effect ad- 
journment before Sunday. 

Several investigations will be con- 
ducted by committees of Congress 
during adjournment, and reports will 
be made to the forthcoming session. 
Among these will be a continuation 
of the study of chain stores and their 
alleged “super-lobby,” and an inves- 
tigation, under Federal Trade Com- 
mission auspices, of the entire food 
industry, with particular reference to 
agricultural income and the finan- 
cial and economic conditions of agri- 
cultural producers generally. 

Alleged monopolies in connection 
with patents will also be probed 
during the fall and early winter 
months. 


Pursue Chain Study 


The House investigation of chain 
stores, which brought forth disclo- 
sures of the discounts and special 
advertising allowances given to 
chains by large manufacturers, has 
attracted nation-wide interest, judg- 
ing from the attendance at hearings 
and the volume of letters and tele- 
grams to the investigators. A spe- 
cial committee of seven members is 
sitting. 

The resolution passed by the House 
approving continuation of the chain 
store inquiry, declared that the 


(Continued on Page 22, Col. 2) 


TALKS FOR ADVERTISER 


The Vice-President of the United States 
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_HEARNS 14% STREET ot 5" avenue 


One of the Hearns ads which 
stirred the envy testimonial 
seekers. 


FORD, GARNER 
GIVE HELPING 
HAND 10 STORE 


New York, Aug. 29.—Irving Price, 
director of sales and publicity, Hearns 
Department Stores, Inc., scored two 
home runs this week when he ran 
copy featuring the testimonials of 
John N. Garner, Vice-President of 
the United States, and Henry Ford, 
leading industrialist. 

The endorsements were given with- 
out consideration, financial or other- 
wise, unless a flattering introduc- 
tion could be called a consideration. 

The outspoken approval of these 
gentlemen was used to support the 
announcement of the store’s new 
policy of sharing cash dividends with 
employes and customers, the latter 
participating in proportion to value 
of purchases. 

The construction of the two testi- 

(Continued on Page 23, Col. 2) 


Red Star Promotes 


‘Yeast for Beauty’’; 
U. S. Seeks Million 


Two Networks Aid 
Copy Cleansing of 


Proprietary Group 


New York, Aug. 30.—Indicating ap- 
proval of one method of advertising 
self-regulation, Mutual Broadcasting 
System, Inc., and the Yankee Net- 
work, Boston, have joined the Pro 
prietary Association as associate 
members so as to take advantage of 
the work done by the association’s 
advisory committee on advertising. 
This committee issues recommenda- 
tions on cosmetics, as well as me- 
dicinal products. 

Other mediums, chiefly newspa- 
pers, have also applied for member- 
ship, the dues being $50 a year. 
Membership is not a requisite for 
mediums desiring to participate in 
the work of the advisory committee 
on advertising, the association points 
out, but it does indicate the intention 
to cooperate fully. 

The advertising preview commit- 
tee of the Proprietary Association, 
which represents 80 per cent of the 
packaged drug industry, was set up 
a year ago and is said to be the 
first effort on the part of any indus- 
try to control voluntarily the adver- 
tising of members. According to Ed- 
ward H. Gardner, executive secre- 
tary of the committee, about $50,000,- 
000 worth of advertising in all me- 
diums has been studied by the com- 
mittee. 


Weber States Position 


Announcin; the affiliation of his 
group with the advisory committee, 
Fred Weber, coordinator of the Mu- 
tual Broadcasting System, said: “To 
serve our listeners, as well as our 
clients, we believe that serious atten- 
tion must be given to the problem of 
commercial announcements, espe 

(Continued on Page 23, Col. 4) 


Last Minute News Flashes 


Pineapple Producers Name McCann-Erickson 


San Francisco, Cal., Aug. 30—The Pineapple Producers Cooperative 
Association, Ltd., has appointed McCann-Erickson, Inc., to direct a cam- 
paign which will begin with fall issues of magazines. 

The association, which has done no national advertising for the past 
year, formerly was one of the largest national advertisers on the Pacific 
coast, using an extensive list of magazines and newspapers. 


Burns and Allen Signed by Campbell Soup 


New York, Aug. 30.—Burns and Allen have been signed by Camp- 
bell Soup Company for a new series to be heard each Wednesday, from 
8:30 to 9 p. m., EST, over the CBS network. The new programs, which 
will feature tomato juice, has no connection with Campbell’s “Holly- 


wood Hotel’ broadcasts. 


Burns and Allen will complete their present 
series for White Owl cigars Sept. 25. 


Houlihan Gets Wine Institute Account 
San Francisco, Cal., Aug. 30.—The Wine Institute, with 186 members 
representing about 80 per cent of the volume of the domestic wine 
industry, has appointed James Houlihan, Inc., to handle its advertising, 
following a review of 21 written and eight oral agency presentations. 


Bates Leaves B. B. D. O. for Benton & Bowles 


New York, Aug. 30.—Theodore L. Bates has resigned as vice-presi- 
dent of Batten, Barton, Durstine and Osborn, Inc., to join Benton and 


Bowles, Inc., as vice-president. 


He will be active on the Colgate-Palm- 


olive-Peet account, paying special attention to the servicing of this client’s 


toilet article products. 


Milwaukee, Wis., Aug. 29.—Appar- 
ently working on the premise that 
yeast advertised as a facial treatment 
as well as a health product is sub- 
ject to the special “luxury” tax on 
toilet preparations, Otto L. LaBudde, 
U. S. collector of internal revenue 
for the State of Wisconsin, is seeking 
to collect more than $1,000,000 in 
excise taxes from the maker of Red 
Star yeast. 

The taxation threat came to light 
when the Red Star Yeast and Prod- 
ucts Company, of this city, started 
action in federal court to obtain a 
permanent injunction against collec- 
tion of the taxes. 

The company’s bill of complaint 
sets forth that Mr. LaBudde claims 
authority to impose the tax under 
Section 603 of the revenue act of 
1932, which reads as follows: 


Text of Law 


“Section 603. Tax on Toilet Prep- 
arations, etc.—There is hereby im- 
posed upon the following articles, 
sold by the manufacturer, producer, 
or importer, a tax equivalent to ten 
per cent of the price for which sold: 
perfumes, essences, extracts, toilet 
waters, cosmetics, petroleum jellies, 
hair oils, pomades, hair dressings, 
hair restoratives, hair dyes, tooth 
and mouth washes (except that the 
rate shall be five per cent) tooth 
pastes (except that the rate shall 
be five per cent), aromatic cachous, 
toilet soaps (except that the rate 
shall be five per cent), toilet powders, 
and any similar substance, article 
or preparation by whatsoever name 
known or distinguished; any of the 
above which are used or applied or 
intended to be used or applied for 
toilet purposes.” 

The Red Star Company’s “Galaxy 
of Stars” broadcast, heard over the 
NBC Red network until about two 
months ago, was devoted to selling 
the product for both beauty and 
health. Yeast can be used as a beauty 
pack or pore cleanser, the advertis- 
ing pointed out. 

As a tie-up with the radio program, 
the company provided dealers with 
window stickers, emphasizing the 
use of Red Star yeast as a facial 
treatment for a one-week free trial 
period, as reported in the Nov. 17, 
1934, issue of ADVERTISING AGE. Those 
interested were invited to ask the 
dealer for a free beauty folder, with 
complete directions. 


Files Complaint 


In its advertising of Red Star 
Yeast as a beauty aid, the company 
stressed the fact that its yeast is 
grown from grain and contains no 
harmful ingredients. 

Signed by B. A. Bergenthal, presi- 
dent of the Red Star company, the 
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ADVERTISING AGE 


September 2, 1935 


complaint declares that “yeast grown 
and sold by the plaintiff now is, and 
for many years has been prepared 
and sold in compressed form, either 
in small cakes wrapped in tinfoil, or 
in large squares or cubes that are 
sold by weight and is commonly and 
commercially known as ‘compressed 
yeast.’” 

The complaint sets forth that sales 
are confined almost exclusively to 
bakers and grocery stores and that 
Red Star yeast is used principally 
for baking and other fermenting pur- 
poses. The company maintains that 
its yeast is not a toilet preparation 
and is not one of the articles enum- 
erated in Section 603 of the revenue 
act of 1932, or “any similar sub- 
stance, article or preparation.” 


Tax Called Unfair 


The Red Star company declares 
that so far as it knows no attempts 
have been made or are being made by 
the collector of internal revenue to 
subject such compressed yeast sold 
by its competitors to the tax. 

The company maintains further 
that “the business of growing and 
selling yeast is highly competitive 
and that it cannot pay the claimed 
tax on its yeast hereafter sold and 
compete with other growers and sell- 
ers of yeast upon which no attempt 


has been and is being made to impose 
said tax.” 

Federal Judge F, A. Geiger has set 
Sept. 7 as the date for a hearing on 
a permanent injunction. 


Air and Puppet Show 


to Boost Toy Sales 


Kasper-Gordon Studios, Boston, 
has developed a new series of 15 
quarter-hour radio transcription pro- 
grams designed especially to increase 
sales of department store toy sec- 
tions. 

The series of transcriptions, called 
“Adventures in Christmastree 
Grove,” features an all-star cast in- 
cluding the Walt Disney Trio, and 
is sold in conjunction with a com- 
plete merchandising service, includ- 
ing a puppet show. 


Healey Joins “Forum” 


Edward F. Healey has resigned as 
vice-president of Review of Reviews 
Corporation, New York, after more 
than 21 years of service, to become 
vice-president and advertising man- 
ager of The Forum, New York. 


Get Radio Parts Account 


Ford, Brown & Mathews, Chicago, 
have been appointed to handle adver- 
tising of the Radolek Company, Chi- 
cago, maker of radio parts and equip- 
ment. 


ALLOWS USE OF NAME 
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HEARNS-14 ST. . 5:.. 3) 


Another advertisement for Hearns 
in which Henry Ford plays the 
leading role. (Story on Page |.) 


Named by Farm Paper 

Farmers Home Journal, Louisville, 
Ky., has appointed Paul W. and Guy 
F. Minnick, New York, as eastern 
representatives. 


mera” SALES Cuar  ie 
at i 


+ 


CAPs 


«‘Nothing seems to worry him — now that he’s got lowa territory!” 


. . . and why should it? lowa sales are boosted by a half billion dollars farm income 
in 1935 . . . the more than quarter million circulation of The Des Moines Register 
and Tribune reaches the “Top-Third” of lowa's potent purchasing power at lowest 


milline rates in lowa. 
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PHILIP MORRIS 
STORY I$ TOLD 
BY COLLEGIANS 


Lend Aid to Efforts of 
“Trade Mark”’ Johnny 


New York, Aug. 29.—The report of 
sampling activities utilizing the serv- 
ices of college youth during summer 
vacation by Philip Morris & Co. 
which appeared in the Aug. 24 issue 
of the New Yorker, was said at the 
general offices of the company to be 
substantially correct. 

The work was handled independ- 
ently by district offices and it was 
said that details, such as total em- 
ployed and number of hours of work 
a day, were not available. 

According to the New Yorker's 
story, the college boys were supplied 
with a certain number of samples 
each day and a package for their per- 
sonal use. They are instructed to 
circulate at will, handing out the 
samples with a courteous, “Call for 


“ss | Philip Morris, America’s finest 15- 
~ |cent cigarette.” 
<|month for the part-time work. 


They receive $25 a 


The sample consists of two cigar: 


:}ettes packed in an individual carton 


The samples have been distributed 
in the metropolitan area for nearly 
three years by Johnny, the Philip 
Morris page boy who has become a 
living trademark. 


Unusual Sampling Offer 


That the possession of this trade 
mark involves certain worries may 
be adduced from the fact that Johnny 
is insured against all manner of 
contingencies, including an increase 
in size. Although 23 years of age, 
Johnny is of decidedly juvenile di- 
mensions and the insurance com- 
panies are willing to wager he re- 


‘|}mains that way. 


Johnny is always scoring tri- 
umphs of one kind or another. Last 
week he was invited to participate 
in the Palace engagement of the Eton 
Boys, with whom he does a commer- 
cial on the NBC show. He gave his 
regular commercial from the stage, 
although the act was not broadcast. 
An unusual sampling activity of 
the summer is the campaign of 
Brown & Williamson Tobacco Cor- 
poration, Louisville, Ky., for its sev- 
eral brands of cigarettes and smok- 
ing tobacco. This firm’s philosophy 
of sampling is based on the belief 
that the bigger the sample the more 
likely it will be that the consumer 
will form a taste for it. 


Trucks on Tour 


Trucks emblazoned with the com- 
pany’s advertising and equipped for 
showing moving pictures from a four- 
sided screen and broadcasting music 
have been sent on tour in various 
sections of the country. 

They are parked in front of retail 
outlets supplied with special coupons. 
At intervals the broadcasting is in- 
terrupted for announcements offering 
any Brown & Williamson product 
free if one regular package is pur- 
chased at the regular price in the 
store where the truck is parked. 

The procedure required of ithe con- 
sumer wishing to take advantage of 
the offer of a package free is to buy 
one package in the store and ex- 
change the coupon received with it 
for another package available at the 
truck. 


S. O. of Indiana 
Engages British 
Band for Radio 


Chicago, Aug. 29.—Standard Oil 
Company of Indiana has engaged 
Jack Hylton’s orchestra, often called 
the favorite of the Prince of Wales, 
for a series of 26 weekly broadcasts 
over 22 stations of the Columbia 
network, starting Sunday, Oct. 27. 
The British band and a musical 
revue, numbering about 30 perform- 
ers, will arrive at New York, Oct. 
21, and will then head for Chicago. 
A. N. Steele, advertising manager of 
Standard Oil of Indiana, and Wil- 
liam Stein of Music Corporation of 
America, are now abroad, complet- 
ing arrangements for the show. 

The program will be heard from 
9:30 to 10:30 p. m., CST, each Sun- 
day. To publicize the coming of the 
Hylton band to this country, plans 
are under way to relay the program 
from England before sailing. 
Broadcasts will be made before an 
audience in a Chicago theater. 
Hylton’s troupe may also appear at 
a Chicago night club for several 
months, and will then be taken on 
a tour of cities in the middle west. 
Jack Hylton plays the piano, acts 
as his own master of ceremonies, and 
is said to be a comedian of parts. 
For a long time he appeared at the 
fashionable Mayfair Club in London, 
but is said to be touring in Scotland 
this summer. 

McCann-Erickson, Inc., Chicago, 
handles advertising of Standard Oil 
Company of Indiana. 


Woodcox Joins 
Geyer Agency 


Detroit, Mich., Aug. 29.—ADVERTIS- 
ING AGE learned here today that 
Vance C. Woodcox, former advertis- 
ing and sales promotion director for 
Kelvinator .Corporation, has joined 
Geyer, Cornell & Newell, Dayton 
agency, which was recently appointed 
to handle the Kelvinator account. 

Mr. Woodcox left Kelvinator to 
join Montgomery Ward & Co., Chi- 
cago, as manager of the household 
refrigeration division the first part 
of August. 

Geyer, Cornell & Newell, Inc., ex- 
pects soon to open a Detroit office to 
service the Kelvinator account, but 
no definite plans have been an- 
nounced as yet. 


P. W. Seiler Resigns 
Yellow Truck Post 


Paul W. Seiler resigned as presi- 
dent and general manager of Yellow 
Truck & Coach Mfg. Company, Pon- 
tiac, Mich., at a meeting of directors 
held in Detroit Aug. 22. He will be 
succeeded by Irving B. Babcock, for- 
mer executive vice-president of the 
company. 

While also resigning the presi- 
dency of General Motors Truck Cor- 
poration and General Motors Truck 
Company, subsidiaries, Mr. Seiler 
will continue as a director of Yellow 
Truck & Coach Company. 


New Courses for 


Chicago Academy 


“Science and Art of Photography” 
and “Merchandising in Art” are two 
lecture courses which have been 
added to the night school curriculum 
of Chicago Academy of Fine Arts. 

Don Wallace will be in charge of 
the photography course, and H. A. 
Reising, head of the Reising-LaRoss 
studios, will discuss production and 
reproduction processes in the mer- 
chandising course. Classes begin 


Sept. 9. 
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NEW YORK 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 


Sth edition of “Reserve Illustrations.’’ Over 


1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


"UNDERWOOD & UNDERWOOD 


CHICAGO DETROIT 
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ADVERTISING AGE 


September 2, 1935 


DEALERS URGED 
TO CONCENTRATE 
ON PHILCO LINE 


“Drop Competing Products, ”’ 
Is Advice 


Philadelphia, Pa., Aug. 29. — John 
T. Madden, well-known economist, 
has unlimbered a blow at mixed in- 
ventories in the retail radio trade, 
in a dealers’ manual just released by 
Philco Radio and Television Cor- 
poration. 

Virtual abandonment of competi- 
tive lines is urged in the message, 
signed by Mr. Madden, who is dean 
of the school of commerce of New 
York University and president of the 
Alexander Hamilton Institute. 

“The greater the margin of Philco 
leadership, the greater the profits for 
the retail dealer . because this 
overwhelming public demand for 
Philco makes it practical to concen- 
trate exclusively on Philco and meet 
the full public demand with a single 


line,” he states. “That means rapid 
turnover on the minimum of mer- 
chandise investment. 

“If three or four makes of radio 
were running neck and neck in pub- 
lic demand, the dealer would be ob- 
liged to stock all of the lines . 
and there are many dealers who 
would hesitate to make the invest- 
ment necessary to properly stock and 
display four lines. This would mean 
loss of business. 


Making It Easier 


“But when there is one single line 
that is far and away ahead of any- 
thing else on the market in public 
demand .. . the retail radio dealer 
does not need anything but that 
leader to do a volume, fast turnover 
business. A bigger volume and 
quicker turnover on one-fourth the 
investment! 

“The same is true of the retail 

salesman. When public demand 
makes it possible for him to con- 
centrate on one single line, he makes 
more money. It gives him a chance 
to know the merchandise thoroughly. 
It is no easy matter to learn three 
or four lines, and a good salesman 
takes pride in completely under- 
standing the product he sells.” 
The company has predicted $19,- 
000,000 retail profit for Philco dealers 
in the next seven months, in a large 
24-page broadside to the trade. 


-|dealers to insure participation in 


Attention is called to the past 
summer of sustained Philco advertis- 
ing, carried on while others took a 
midsummer recess in advertising 
efforts. 

In the broadside, Philco spurs 
profits by intensive advertising and 
merchandising effort on their parts. 
“Without question, the greatest radio 
season is right at hand—the fall of 
1935,” Philco declares. 

Of 20,000,000 radios now in use, 
5,500,000 are Philcos, of which 1, 
250,000 were sold in 1934, dealers 
are told. These figures assure Philco 
dealers of “tremendous word of 
mouth advertising,” it is asserted. 


Claims Most Advertising 


Four weekly magazines and four 
monthly magazines, dealers are told, 
carry a total of 356,828,392 Philco 
sales messages to the public in a 
year. Announcements of the new 
1936 line appeared in the following 
magazines during June, July, and 
August: American Magazine, Col- 
lier’s, Cosmopolitan, Good House- 
keeping, Liberty, Saturday Eventing 
Post, Time, and True Story. 

Philco’s magazine campaign blank- 
ets the country the year around and 
thus represents a departure from the 
old-time radio advertising schedule 
concentrated in the fall, it is stated. 


The company quotes from National 


You Can 


Loar 


\ 


Grand? ae Pe 
Flint Daily Journ; 
Saginaw Daily 


sa 
» Kalamazoo Gazette 
+ Jackson Citizen Patriot 
Bay City Daily Times 
Muskegon Chronicle 


Advertise to BUYERS 


oe 


i 


Put Michigan and The Booth News- 
papers at the Topof Your List for Sales 


Government figures bear out the statement that ‘‘Michigan is 
Leading the Nation in Business Recovery" 


There are more wage earners and fewer relief workers in this state 
than anywhere in the country. Bank deposits are back to “pre- 
holiday’ levels—savings have increased over 50 per cent since 1934. 


You Can Reach This Buying Power With 


The Booth 


This group of newspapers fully cover the 
eight most important markets in Michigan, 


outside of Detroit. 
They have a daily 


over a quarter of a million — they go to 
homes where there is money for luxuries as 


well as necessities. 


home in their 


I. A. KLEIN, Inc. 
50 East 42nd St. 
New York 


The combined services of Associated Press, 
United Press and International News are 
employed to provide full news coverage to 
all Booth Newspaper readers. 


Booth Newspapers reach nearly every 


BOOTH NEWSPAPERS, INC. 


it 


yi 


Newspapers 


net paid circulation of 


respective markets. 


J. E. LUTZ 
180 North Michigan Ave. 
Chicago 


In view of recent experiments with radio tubes, the Philco Radio & Televison 
Corporation believes it is fulfilling its obligation to the publi by presenting the 
facts on this subject, as it knows them, to the American people. These data. 
presented to radio owners and to the racho industry. are the conclusions drawn 
from years of research, study, and experience m building 5.500.000 radio in- 


teh in Amores and 


Fiese Refine, ectllih Gn tat Gato Gen eallo ttn ved 
the highest radio performance value today. 


‘This corporation has*had first-hand contact with metal radio tubes im 
England. Metal radio tubes in England were « dismal failure, They are 
now defunct. 

“While a metal radio tube might develop pomtilitin is the Future. itis today 
sill m an expermmental stage While the metal radio tabe might be of some 
interest to the’ public because of the novelty of the idea. its disadvantages are 
far greater than its present advantages 

The Philco Radio & Television Corporation comiders it only the part of 
wisdom for the American radio industry to proceed cautiously with the intre- 
duction of metal radio tubes im thes country. The American radio industry 
should not. in justice to the public, and to itself, rush pel mell into metal redio 
tubes, The English caldstrophe must not be repeated hare 


‘The Pidve Rice te Tain Copan engines end snares 


for radio tubes. In Philce’s opinion that day has not a-vived as yet. Certainly 
the American radio industry must not experiment on the public. 

Metal, to date, in the opinion of Philco Radio & Television Corporation 
offers ne worth while improvement aver glass in radio performance, but dees 
introduce great disadvantages. 


Here are some disadvantages of metal radio tubes—— 


| With the proposed Amencan metal tube construction, bulb size is reduced. 
‘With an equal amount of heat to cassspate, the smaller metal tubes must operate 
at a higher surface temperature than the larger glass tubes. 

High temperature s not onty detrimental to tbe life, but changes the char- 
acterstics of nearby coils, resistors, etc., thus impairing the delicate balance 
of all the various parts of a racio, which « absolutely necessary for fine per- 
formance, 


$10 Texas St. 


“the glass radio tube is of the 


tionary metal tube" 


An Announcement of Vital 


Interest to Every Radio Owner 
...and to the Radio Trade 


summanze, therefore. 
and engiseenng departments of the Philco Radio & Television Corporation 
England. 


CAR PARTS DEPOT Inc. 


FIGHT ON METAL TUBES CARRIED FORWARD 


‘This could be avorded by spacing the cous farther away from the metal 
Dubes but thu required more space. not less, 


2. Prackection difficulnes in the proposed metal tubes restrict the masutacture 
of certain haghly desirable multple function types which are im general use wn 
glam. The proposed metal tubes are limited to a few types—pnincipally func- 
‘bon types. 

3. Thus, to achieve « given performance. more metal tubes than gla tubes 
are required. This agam requares more. not less apace in » radio. 

4 Also, the additional metal tubes add to cost and electric current 
consumption without adding to performance 

-5. The transparency of the glam tube. often allows the exer, Or service man, 
im 6 great help im factory inspec 
boa “The inability to sve inside « metal tube io 0 real dusdvantage 


6 Lows of vacuum is « senous hazard in the proposed American metal tubes, 


and each seal is much more intricate Any air feak at any ane of the sealing 
Poms im any metal tube stops the recho from working. 


Advantages of ginss edie tubes over metal radio tubes today are—— 
1. Present-day highly perfected, high effiency glass tube are available in 
‘every concervable sungle and multiple function type, wtach allows present-day 

- radho sets to grve better performance than was available s few years ago with 
twice ae many tubes. 


2 i int et ete sepeeem oie 4 me 
tone is available as compared to the proposed metal 


3. Class tubes are practically feo! proof. ‘With all thaw high! scientific de- 


snilione of radios wine glans tubes ee in daily we tn extombiles end tracks 
dreven over all kinds of roads. 


4 Lows of vacuum is practcally unknowe wn glass tubes 
5. In shor 0 oa 


These facts are presented to eee Orel Care Set day 
may judge and act on the alone 


PHILCO RADIO & SELEVERDON CORP. 
Toronto, Can. Philadelphia, Pa. London, Eng. 


Phone Main 9000 


The El Paso, Texas, Philco distributor used this six-column copy in 
local dailies late last month to reiterate Philco's contention that 


highest radio performance value 


today,’ while G-E and other set makers were heralding the "revolu- 
in equally vigorous advertising. 


Advertising Records to substantiate 
a claim that its magazine advertising 
exceeds that of its four nearest com- 
petitors combined; declares that its 
broadcast advertising overshadows 
all competitors combined, giving Co- 
lumbia Broadcasting System as the 
source of its information; and as- 
serts that records of 120 leading 
newspapers show that Philco news: 
paper advertising is triple that of the 
nearest competitor—a program now 
being still further increased. 


Offers Travel Talks 


A new dealer aid is offered in the 
form of a series of travel-talk trans- 
criptions by Philco’s news commenta- 
tor, Boake Carter, for use on local 


ship. The series, entitled “Around 
the World with Boake Carter” pre 
sents tales of Carter’s own travels 
with appropriate music from each 
land visited. 

The company claims more than 11,- 
000,000 homes and more than 40,- 
000,000 individual listeners in pri- 
mary listening areas alone for Car- 
ter’s daily news broadcasts over key 
Columbia stations. 

In this same broadside, Philco an- 
nounces institution of a special cam- 
paign in farm papers to obtain for 
its dealers a just share in the bat- 
tery set business, said to be growing 
by leaps and bounds in districts with- 
out electrification. 


Kampf Starts Agency 


Saul Kampf, formerly manager of 
the Peerless Advertising Agency, has 
formed Croydon Advertising Agency, 
Inc., 18 E. 45th St., New York. Mr. 
Kampf is president and M. Middle- 
man is vice-president. 


radio stations under dealer sponsor- 


Shirley Wins First 
Place at Box Office 


Shirley Temple is the ace of box of- 
fice attractions, according to a world- 
wide survey of theater and exchange 
men, reported in Greater Amuse- 
ments. Others in the order of their 
popularity were: 

Clark Gable, Will Rogers, Joan 
Crawford, Claudette Colbert, Norma 
Shearer, Ginger Rogers, Fred Astaire, 
Janet Gaynor, Wallace Beery, Greta 
Garbo, William Powell, Warner Bax- 
ter, Mae West, Bing Crosby, Charles 
Laughton, Myrna Loy, Fredric 
March, Grace Moore and Eddie Can- 
tor. 


Kirscher Firm Revamped 


Albert Kirscher Company, 111 N 
Canal St., Chicago, has acquired the 
business of the Dosch-Kirscher Or- 
ganization, of the same address. No 
changes have been made in staff, pol- 
icy or accounts, other than the elec- 
tion of Francis X. Kilduff as presi- 
dent, succeeding Henry C. Dosch, re- 
signed. A new department of the 
Albert Kirscher Company is the Da- 
today Cookbook-Calendar-Clock divi- 
sion, headed by E. H. Philippi, for- 
mer publisher of Modern Grocer. 


Ad Club Steen Outing 


The New Haven Advertising Club 
held an outing Aug. 25 at the Clin- 
tonville estate of Steddiford Pitt, 
New Haven agency head. Luncheon, 
followed by a sports program, and 
dancing in the evening, were features 
of the entertainment. 


C. K. Stodder Named 


Clement K. Stodder, former gen- 
eral manager of the Savogran Com- 
pany, Boston, Mass., has been named 
vice-president of Wolcott & Holcomb, 


Inc., Boston agency. 


A 


St. Ant 


A MARKET OF 22,000,000 


According to the most reliable statistics the Catholics of 
America represent over twenty million buyers with an annual 
spending power of twelve billion dollars. 

~ ony Messenger with over 140,000 full paid sub- 
scriptions is one of the most Ag =p and most widely dis- 
tributed Catholic magazines in ¢ 
terest is proven thousands of times each month. 


Do not neglect this market longer. 
ST. ANTHONY MESSENGER 
The Popular Catholic Monthly 

1615 Republic St., Cincinnati, Ohio 


The ''Messenger' 


country. Its reader in- 


Order space in 


will deliver your message. 
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Here is a new dimension in dynamic selling. 
Here is the full power of modern mural art 
-" applied to Outdoor salesmanship with brilliant 


Pere eesHONe «eet originality. For this new Griffith creation is a 
super spectacular poster panel unit that places 
the advertiser in a class by himself—a display 


so dominating, so individualistic, that it — 

commands and controls the entire situa- = 

tion wherever it is placed. ea 
; The sculptured charm of this unique unit is Me 


dramatically enhanced by glowing neon 
vertical strips and indirect flood lighting—the 
full glamour of modern showmanship! It is as 
dominating as a speciacular. It is as beautiful 
as a painted display and it has the ever 
desirable flexibility of the poster. And each 
unit naturally is in those strategic locations 
that reach the maximum flow of traffic. 


Advertisers who would do the unusual—and 
obiain unusual results—will want to know 
the surprisingly reasonable cosis of these 
DeLuxe Poster Units in Miami. 


BeEcH-Nut Gum < 
A single stick will convince you ' 
i aad Refreshing!" 


M‘ALLISTER ARCADE 
MIAMI 
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Milwaukee Admen 
Direct Exposition 

The Milwaukee and Wisconsin Ex- 
position, sponsored by the Milwaukee 
Association of Commerce, will be 
held Nov. 16-24 in the Milwaukee 
Auditorium. P. C. Treviranus, vice- 
president of E. F. Schmidt Company, 
is vice-president of the exposition, 
while Harry B. Hall, vice-president 
of Klau-Van Pietersom-Dunlap Asso- 
ciates, is a director. 

Members of the general committee 
include Arnold Andrews, president 
of the Milwaukee Association of In- 
dustrial Advertisers; John H. Black, 
vice-president of Wisconsin News; 
H. H. Bliss, publisher of the Janes- 
ville, Wis., Daily Gazette; William G. 
Bruce, president of Bruce Publishing 
Company; T. C. Cheyney, president, 
Milwaukee Advertising Club; Jules 
Liebman, general manager, Miliwau- 
kee Sentinel; E. H. Wadewitz, secre- 
tary of Western Printing & Litho- 
graphing Company, and L. A. Web- 
ster, assistant publisher of Miliwau- 
kee Journal. 


Champion Consolidates 


Champion Coated Paper Company, 
Hamilton, O., has completed negotia- 
tions for consolidation with Cham- 


.pion Fibre Company, Canton, N. C. 


The new name of the organization 
will be Champion Paper & Fibre Com- 
pany. Alexander Thomson is board 
chairman, and Logan G. Thomson is 
president of the company. 


G-E TO LAUNCH 
BIGGEST DRIVE 
ON APPLIANCES 


$100,000 to Be Awarded 
In Dealer Contest 


Cleveland, O., Aug. 29.—The big- 
gest fall advertising appropriation in 
the history of the specialty appli- 
ance department of the General 
Electric Company has been set aside 
for use this fall. 

The campaign, which will cover 
refrigerators, ranges, dishwashers 
and other home appliances, will be 
carried in practically every maga- 
zine of general circulation, in special 
publications and in business publi- 
cations, A. L. Scaife, manager of 
advertising and sales promotion, told 
the department’s distributors at 
their ninth annual fall sales conven- 
tion at Nela Park here. 

Mr. Scaife outlined a quantity of 
sales promotion material, direct mail 
and other sales helps available for 


every type of G-E retail outlet. 

He stressed the selling value of 
the technicolor motion picture, 
“Three Women,” starring Johnny 
Mack Brown and others, which sells 
the General Electric Kitchen idea. 
Already this movie has been shown 
to 120,000 people and during the next 
few months, he said, it will be shown 
to several million. 


Movie a Winner 


Don Keller, Kansas City distribu- 
tor, and Dan Alexander, Atlanta dis- 
tributor, told the convention that 
they had shown the movie in neigh- 
borhood theaters at slight cost and 
had turned people away from the 
showings, built up good prospect 
lists and made direct sales as a re- 
sult. 

Tying up with the consumer cam- 
paign, a fall sales drive will be 
started Sept. 16 to continue for 
eight weeks. A total of $100,000 in 
cash prizes is to be paid to sales- 
men, sales supervisors and retailers. 

This drive will be known as the 
“Refrigeriana Stock Exchange,” 
stock with a cash redemption value 
being issued for sales. Salesmen, 
sales managers, supervisors, branch 
managers, wholesale contact men, 
utility merchandise managers, deal- 
ers and distributors, will have a 
chance to win the bonuses. 

J. R. Poteat, range division man- 
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BUILD 


NG TRADES 
ARE BUSY 


Coda Kapa 


Permits Issued 
First 6 Months 


1934 - 478 
1935 - 736 


ROUGHOUT the depression employment has averaged high in Cedar Rapids due 
largely to its great food products industries which have operated continuously. Now 
skilled workmen are profitably employed on many building projects. Many beautiful new 
homes are under construction and many industries are expanding. Pictured above is work 
under progress on vast new grain storage bins for the Quaker Oats Company. Payrolls are 
high and business is distinctly on the up grade in Cedar Rapids. Chamber of Commerce 
semi-annual reports show a gain for this city of 36% in retail sales volume over 1934. 


In this rich territory the Cedar Rapids Gazette is enjoying the highest net paid cir- 
culation in its 52-year history. The recent activity of this fearless and aggressive news- 
paper in exposing political corruption has electrified the entire state, and has made for 
the Gazette many new friends and a few enemies. The Gazette has spent over $12,000 
in uncovering graft and political corruption. For advertisers it will uncover new prospects 
and new sales in its prosperous territory where one newspaper gives a complete coverage. 


“BLANKETS IOWA'S RICHEST MARKET" 


| Cedar Rapids Gasette 


New York 


Chicago 


Represented Nationally by 
ALLEN-KLAPP FRAZIER CO. 


Detroit 


St. Louis 


Now Delivering the Largest Net Circulation in Its 52-Year History! 


RADIO MIRACLE 
Out of the House or Maatc’..a new Radio Ménacte / 


Twa NE™ [908 6-4 RADIO 
COMPLETELY BOUIrrED 


bos 


Typical current 


G-E newspaper 

advertising which is playing its 

part in the "battle of the tubes” 

being waged between Philco and 
the field. 


ager, told distributors that 95 per 
cent of domestic electric meters in 
the country today have rates favor- 
able to sale of electric ranges. He 
said that the first six months of 
this year showed an increase of 64 
per cent in electric range sales over 
the same period of last year. G-E 
range sales showed an increase of 
80 per cent for the same period, dis- 
tributors were informed. 

“Cooking Schools for Little Wo- 
men,” for girls from eight to 14 
years of age, were described by Ed- 
wina Nolan, home service director. 
Many such schools have been con- 
ducted by G-E outlets and have re- 
sulted in parents becoming inter- 
ested in electric cookery, she said. 


Much Sales Training 


More than 6,000 salesmen and re- 
tailers have enrolled in the General 
Electric-LaSalle training courses, M. 
D. Grow, G-E training director, told 
the convention. This number in- 
cludes some 2,400 dealers, he said, 
while 62 utility companies have sub- 
scribed for the training equipment. 

From Oct. 1 to Feb. 1, a special 
effort will be made by distributors 
to have their sales organizations “go 
back to school.” During that period 
the value of the training courses 
will be stressed, with sales meetings 
regularly on the refrigerator, range, 
washer, ironer and cleaner lines. 

One utility company, he said, in- 
creased its production per man by 
58 per cent and gave a large amount 
of credit to the training course. This 
company employs some 48 salesmen. 

Outstanding success has marked 
utility sales on G-E Liftop refrigera- 
tors, H. H. Bosworth, manager of 
the central station division, pointed 
out. The Liftop, he said, was ideally 
suited to central station merchandis- 
ing as it is the one electric appli- 
ance that minimum bill customers 
can afford to buy and operate and 
which, at the same time, will place 
these customers, now served at a 
loss, in the profitable customer class. 
The utility, he said, is the agency 
which should pioneer new electrical 
products. 

Builders of new homes are show- 


ing great interest in the new G-E 
garbage disposal unit, just intro- 
duced, Malcolm Bard, division man- 
ager, said. He pointed out that with 
widespread installations of this new 
device, garbage collection costs to 
municipalities would be reduced. 

Prices of the G-E workshop have 
been reduced, the convention was 
informed. The complete workshop 
now sells for as low as $86.40. Sales 
are expected to increase this fall, 
reaching a peak during the holidays. 

Many leading department stores 
now are separating their major elec- 
tric appliance department from the 
housewares department and are 
placing in charge men well versed 
in the art of specialty selling, Ralph 
C. Cameron, department store divi- 
sion manager, told the gathering. 

Selling the complete electric kit- 
chen to apartment house owners is 
a much easier job today, George 
Kobick, apartment house division 
manager, reported. There is a very 
definite increase in apartment house 
construction and many new builders 
are installing complete electric kit- 
chen equipment, he said. 

Fielding Chandler, manager of the 
dealer division, stressed the increas- 
ing sales made by G-E dealers and 
touched upon the value of the sales 
pilot coaches by which the product 
is taken direct to the prospects’ 
homes for demonstration and sale. 

Chairman of the convention, which 
was of the round table conference 
type, was A. M. Sweeney, sales man- 
ager for the department, while Paul 
H. Dow, assistant to the sales man- 
ager, served as manager of Nela 
Camp where distributors camped 
during the three-day gathering. A 
golf tournament was staged one 
afternoon while distributors were 
guests at a Cleveland-Philadelphia 
baseball game on the final afternoon. 

Impetus to the all-electric kitchen 
promotion was given at the conven- 
tion. P. B. Zimmerman, manager of 
the specialty appliance department, 
pointed out that the electric kitchen 
modernization program now being 
organized by Edison Electric Insti- 
tute, would be launched immediately. 
T. K. Quinn, of New York, G-E vice- 
president and head of the “New 
American” home building program 
sponsored by the company, described 
the activity as the “new science of 
better living.” 

“If you were given a mandate to 
bring prosperity back and to raise 
the standard of living in this coun- 
try you could do nothing better than 
to build homes which are completely 
equipped with electrical appliances,” 
he told the distributors. “There is 
nothing more substantial, more ba- 
sic or more indispensable than 
homes. The ‘New American’ home 
idea, sponsored by General Electric, 
means building from the inside out - 
—being sure that the modern elec- 
tric home appliances, so essential to 
modern living, are included in the 
home.” 


E. R. Barager Dies 


E. R. Barager, 76, one of the pub- 
lishers of the Rhinelander, Wis., 
New North until his retirement two 
years ago, died at his home in Rhine- 
lander Aug. 25. 


* Convenient . . . on the East 
Side, short walk to Advertis- 
ing Club. In the zone of 
quiet. Several bus and sub- 
way lines within one block of 


our door. Two automobile 
entrances. Ample parking 
space. 


choose from. 


14 East 28th Street 


Why So Many 
Advertising Men 
Stop at the Prince George 


* Good Food . . . The Prince George is famous for fine food, particu- 
larly New England dishes. The Old English tap room is also a delightful 
spot to dine and refresh a tired advertising man. 


Prince George Hotel 


Just Off Fift 
Alburn M. Gutterson, Manager 


*& Reasonable . . . large rooms 
with bath as low as $40.50 a 
month. Daily from $2 single, 
$3 double. Suites also mod- 
erate. Meeting rooms, ban- 
quet rooms for groups, con- 
ferences. Just the place to stop 
when the family goes away. 


Five restaurants to 


New York 


Avenue 
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A SUPER SALESMAN 


in a superchagged gr 


THE 
OREGONIAN MARKET 


Supercharged Because 


—beside its own high per capita 
wealth, its richness as a market is 
“supercharged” by the flow of 
wealth from the great Columbia 
River Basin, a natural funnel of 
commerce through which its trade 
gravitates to Portland. 


New $31,000,000 Bonneville Dam, 45 miles 

from Portland. This great Federal project 

is an added reason for the exceptional buy- 
ing power of The Oregonian market. 


iw THE TERRITORY served by The Ore- 

gonian live 1,097,590 people. They are above 
the national average in every index of wealth, 
brains and culture. Portland is the natural 
and actual distributing center of this sales- 
inviting market, which comprises all of Oregon 
and the southern part of Washington. 


Per capita spendable income and per capita 
wealth are in the nation’s top bracket. Oregon 
people have the money and willingness to buy 
—and they can be made to want to buy 
through advertising in The Oregonian, favorite 
newspaper of Oregon for 84 years, more 
firmly entrenched in the hearts of its readers 
today than at any period in its life. - 
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Current News About 
The Oregonian 


Fastest growing daily circulation in Portland 
—increase from 92,458 September, 1933, to 
105,373 in March, 1935. 


REASONS: Greater reader interest due to 
more news pictures, WIREPHOTOS, modern- 
ization of appearance and news treatment... 
a new Farm, Home and Garden section...a 
new Traveling Kitchen ... and a new youth 
organization called Young Oregonians. 


STEST-G RO V1. 


Representatives in The Oregonian office 
nearest you have facts which show how The 
Oregonian alone can do a sales job in this 


GUINIAN 


PORTLAND, OREGON 
National Representatives: Verree & Conklin, Inc., New York, 
Chicago, troit, San Francisco. 
National Color Representatives: Associated News ag oe Cujer, 
Inc., San Francisco, Los Angeles, New York, 
troit, Cleveland. 
KGW-KEX Radio Rapreacatetives: Bgvere Petry & Co., Inc., 
New York, ae Nees San Francisco. 
Ore affiliated stations. 
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B & O Reviews 
Historic Past 
In New Display 


(Picture on Page 27) 

Washington, D. C., Aug. 26.—Mark- 
ing the one-hundredth anniversary 
of the entrance of the first railroad 
Passenger train into the - nation’s 
capital, the Baltimore and Ohio Rail- 
road on Sunday opened a 130-day 
historical exhibit with the coopera- 
tion of the Smithsonian Institution. 

The opening of the first railroad 


. 


into Washington was advertised in 
the Baltimore American of Aug. 25, 
1835. The 100-year-old advertisement 
has been preserved by the company. 

Featuring the exhibit is the 103- 
year-old Atlantic locomotive, the first 
to enter the capital on Aug. 25, 1835, 
in advance of the formal procession 
when four trains, each hauled by a 
new locomotive, took dignitaries from 
Baltimore to Washington for the cele- 
bration. 

Cheering crowds assembled around 
the little station at the foot of Capi- 
tol Hill at Pennsylvania Avenue and 
Second Street on that day in 1835. 
Among them was President Andrew 


Jackson, an unofficial spectator at the 
event. 

In addition to the Atlantic locomo- 
tive and one of the double decked 
Imlay coaches of a century ago, two 
animated dioramas will be shown at 
the Smithsonian, 
hibits. 


and a horse in 1830. 


Bartee to “Radio Today” 


Darrell Bartee has joined the edi- 
torial staff of Radio Today, published 
by Caldwell-Clements, Inc., New 
York. 


“SEVILLA” RUM 


among other ex- 
They depict the first B & O 
meeting in 1827 and the famous race 
between the Tom Thumb locomotive 


PLACED ON SALE 
BY CONTINENTAL 


Plans to Make America 
Good Rum-Conscious”’ 


a 


Pere ee ee pees 
> MECN ap a 


we 
vw 


/ 
LS 4 


without 


your 


tion, 


— , 
. 7 a 


ee 


A 1-quart measure holds 
just I-quart —and you 
can’t pour any more in 


—WASTE! 


Advertising in Omaha 
is something like that. 
Here, one newspaper 
reaches practically every 
home. By concentrating 


advertising mes- 


sages in this one publica- 


ou sell the entire 


Omaha market 


—without WAS TE ! 


The World-Herald provides practically COMPLETE coverage 
of Omaha. It is delivered by carrier boy to 86% of the homes— 
and with dealer sales, etc. has an approximate total Omaha cover- 


age of 97.6%! 


And when any newspaper can give you 97%, coverage of a 
market... ALONE... effectively . . . at one low cost—why not 
concentrate in that one publication? 


For over 25 years the World-Herald has been FIRST in city and 
total circulation. . . FIRST in local, general and classified advertis- 


And this leadership is steadily increasing! 


OMAHA 


WORLD HERALD 


CIRCULATION Daily 126,155. Sunday 123,512 (July) 
O'MARA & ORMSBEE, INC., National Advertising Representatives 


ing. . . FIRST in news features. . . FIRST in advertising results... . . 


Philadelphia, Pa., Aug. 28.—Al- 
though details of advertising plans 
are not revealed, announcement by 
Continental Distilling Corporation 
that its first run is ready for the 
market augurs approach of an ad- 
vertising campaign likely to blanket 
the country through newspapers, 
magazines and other mediums. 

Continental predicts that its pro- 
motion of this distillation will open 
up a market little touched since re 
peal of prohibition, and in something 
of a slump for years before the 
passage of the prohibition amend- 
ment. 

In the absence of details, it is not 
altogether baseless to conjecture that 
Lord Byron, Captain Kidd, George 
Washington and the Dionne quintup- 
lets may speak their pieces in the 
copy, since all of these celebrities 
are romantically associated with rum 
in the initial announcement to the 
trade in Continental’s house organ. 

Drops of rum administered at in- 
tervals by Dr. R. A. Dafoe and the 
Dionne nurses played a vital part 
in saving the tiny, world-famous Ca- 
nadian sisters in their first hours of 
life, it is pointed out. Captain Kidd, 
with a “yo-ho-ho,” doled rum to his 
redoubtable confreres to ward off 
fever and chills and spur them to 
daring. Washington used the reddish 
liquor to bolster the failing morale 
of Revolutionary troops and it be- 
came, puns Continental, “really the 
Spirit of ’76.” 

And, Continental points out, Lora 
Byron wrote: “There’s naught, no 
doubt, so much the spirit calms as 
rum—and true religion.” 


Is Called “Sevilla” 


Continental rum goes before the 
world under the brand name of “Se- 
villa,” with impressive packaging. 
Both label and cork-top incorporate 
reproductions of a regal crown, and 
on the label, above the brand name, 
is the Spanish inscription, “Corona 
de Oro,” or crown of gold. Samples 
are now being dispatched to Conti- 
nental representatives throughout 
the country. 

Among the claims made for Se 
villa is the assertion that the yeast 
used in its distillation was selected 
only after experiments with 461 dif- 
ferent yeasts, and that this yeast is 
possessed by no other distiller. The 
finest hotels and bars have tested 
Sevilla and have expressed unani- 
mous approval, according to Conti- 
nental. 

Dr. Lewis H. Marks, president of 
Continental, declares that Sevilla 
will make America “good rum-con- 
scious,” and to a considerable extent, 
change the drinking tastes of mil- 
lions of Americans. For a quarter 
of a century previous to prohibition, 
rum’s popularity declined, but in ear- 
lier decades, it represented a large 
portion of liquor sales. 

Sevilla is described as the Cuban 
form of rum, “enticing to the dis- 
criminating taste, as contrasted with 
the harsher, drier and more highly- 
flavored rums originating in other 
islands of the Caribbean and other 
sugar-producing lands.” 

The term “rum,” it develops, prob- 
ably came from “rumbullion,” in the 
Devonshire dialect, meaning “great 
tumult,” although some _ scholars 
trace it to saccharum, Latin for 
sugar. Rum originated in China in 
the third century. 

Continental has prepared a list of 
17 rum cocktail recipes long popular 
in tropical resorts. 


WHDH Names Higgins 


James Higgins, formerly of Harry 
M. Frost Company, Inc., Boston, has 
been named sales manager of station 
WHODH, Boston. 


ALL DRESSED UP 


DISTRIBUTORS NOTICE: Choice Territories Available. Details on Request. 


e new ve ~ a new ey are 

ing played up in a fall cam- 

paign eo Schorr-Kolkschneider 

Brewing Company, St. Louis, which 

will break in local dailies shortly. 

Shaffer Brennen Advertising Com- 
pany is in charge. 


Program Is Set 
For Meeting of 
Financial Men 


Atlantic City, N. J., Aug. 28.—This 
resort city will be the center of 
American financial advertising with 
the convening here Sept. 9-11 of the 
20th annual convention of the Finan- 
cial Advertisers Association at the 
Ambassador Hotel. 

Anticipating one of the largest 
conventions of the association in re- 
cent years, the organization has de- 
veloped a program packed with “big 
names” and important subjects which 
is guaranteed to furnish stimulating 
material for all bank and trust com- 
pany representatives in attendance. 

As usual, there will be a number 
of general sessions and a variety of 
departmental gatherings designed to 
deal specifically with trust company, 
commercial division, and other spe- 
cial problems. 

As previously reported, a number 
of advertising men, including Wil- 
fred W. Fry, president of N. W. 
Ayer & Son, Inc., H. B. LeQuatte, 
president of Churchill-Hall, Inc., and 
G. Munro Hubbard, president of 
Doremus & Co., are on the program, 
as are numerous important bankers 
and Washington officials. 

I. I. Sperling, Cleveland Trust 
Company, is president of the F. A. 
A., and Paul P. Bullen, Chicago Title 
and Trust Company, is program 
chairman. 


Change Show Dates 


Dates for Chicago’s annual auto- 
mobile show have been changed to 
the week of Nov. 16-23. The show 
was originally set for a week later. 
The change was made to avoid con- 
flict with Thanksgiving week. 


Sell Your Goods 
in Latin-America 


If you are not now selling in 
Latin-America, investigate its possi- 
bilities for your goods. There are 
export advertising agencies, export 
factors, government bureaus and ad- 
vertising media to give you business 
facts and business service. 

For twenty years we have been 
selling all of Latin-America a fa- 
vored product, the Spanish maga- 
zine, Cine-Mundial, read in the 
home wherever Spanish is 
spoken. 

We invite you to call 
upon us for any infor- 
mation our twenty years 
of experience has devel- 
oped on the Latin-Amer- 
ican markets. 


Leading International Spanish Magazine 
516 Fifth Avenue New York 
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September 2, 1935 ADVERTISING AGE 


A $193,000,000 Marketing Job 
will be done in four months... 


During the next four months the farmers of Oklahoma and North Texas will pick and 


take to market their 1935 cotton crop which, based on August Ist government forecasts 
will be worth $193,000,000. This figure is slightly more than $94,000,000 above what 
these same farmers received for their 1934 cotton due to increases of 160% in Oklahoma 


and 60% in Texas over the 1934 production. 


In addition to this cash crop, corn in Oklahoma was up 189% over 1934 on August Ist 
and grain sorghums were estimated at 150% greater than the 1934 production. Condi- 
tions in North Texas showed corresponding gains over last year. Thus the feed problems 


of these southwestern farmers are over for another year. 


Conditions such as these make Oklahoma and North Texas a territory well worth intensive 


cultivation during the balance of 1935. They forecast a buying power that will make Okla- 


homa and North Texas sales quotas easy to reach...a buying power that can be directed 


j your way through an advertising and sales plan that includes The Farmer-Stockman. 


The FARMER-STOCKMAN 


OKLAHOMA CITY, OKLAHOMA 


NOW MORE THAN 224,000 CIRCULATION 


Thoroughly covering Oklahoma and North Tex ajys 
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The Automotive Safety Campaign 


One of the most encouraging fea- 
tures of current automotive adver- 
tising is the contributions which 
motor car manufacturers are now 
making to the drive for greater 
safety on the streets and highways 
of America. This basic responsibility 
of the motor car industry, which has 
apparently been regarded heretofore 
as of minor importance, is now being 
dealt with with vigor and courage 
which should produce tangible re- 
sults, provided the effort is continued 
on a permanent basis. 

The lead in the work for the re 
duction of automobile accidents, the 
increasing toll from which is one of 
the greatest human and economic 
losses ever suffered by a nation in 
peace-time, was taken by the insur- 
ance companies. They have a direct 
and selfish interest in the solution of 
the problem, but deserve great credit 
for the broad-minded and _ public- 
spirited attitude with which they 
have approached this difficult situa- 
tion. They have done remarkable 
work in arousing the public to the 
extent of the losses from automotive 
accidents, and have compiled sta- 
tistics which have finally stirred even 
America, lethargic and callous as it 
has proved to be on this subject, to 
the imperative necessity for action 

Some of the tire companies have 
likewise contributed to a stimulation 
of public interest in the subject, by 
making the hazards of driving with 
defective tires and other substandard 


equipment more apparent, and now 
the automobile manufacturers are 
swinging into action with safety 
campaigns built around the idea of 
inspection by the car dealer. Re- 
gardless of the fact that this will no 
doubt prove to be a good merchan- 
dising idea as well, the plan of en- 
couraging drivers to have their cars 
regularly inspected by car dealers 
for safety purposes is obviously one 
which, if successful, will do a great 
deal to eliminate many of the factors 
which contribute to motor car acci- 
dents. 

Nevertheless, it must be admitted 
that most of the dangers which exist 
in motor traffic are essentially based 
on the weaknesses of human nature; 
and that is why a continuation of 
publicity campaigns by the whole 
automotive industry and all of the 
other interests allied with it will 
prove to be of greatest importance in 
ameliorating the present intolerable 
situation. People must be so im- 
pressed with the appalling extent of 
the results of careless driving that 
public sentiment will instantly con- 
demn the motorist who thus indi- 
cates a disregard not only for his 
own safety but for the lives and 
limbs of others. 

The interests of the automotive 
industry and those of the general 
public completely coincide with ref- 
erence to the safety campaign; and 
since this is true, it is to be hoped 
that the industry will maintain and 
increase its present aggressive pol- 
icy in this direction. 


“‘We’re in the Advertising Business’’ 


The advertising manager of one of 
the leading advertisers of the country 
recently remarked, apropos of the in- 
terest taken by all of the leading ex- 
ecutives of his company in advertis- 
ing plans and policies: “Advertising 
represents 90 per cent of our sales 
expense. We're in the advertising 
business—we must be keenly aware 
of everything that affects its value, 
credibility and results.” 

Companies which, because of the 
size of their advertising expendi- 
tures, and the determining part 
which advertising plays in their sales 
and profits records, are actually in 
the advertising business, select as 
their advertising managers men who 
are capable of making the expendi- 


ture of large appropriations profit- 
able to them. These men are major 
executives in every sense of the 
word. 

In addition, the interest taken by 
other executives in advertising and 
the time and thought which they 
devote to the most successful appli- 
cation of advertising to their busi- 
ness problems, creates an ideal situa- 
tion for the advertising manager. 
The advertising function in cases of 
that kind is not only given the full 
recognition to which it is entitled, 
but likewise is so thoroughly tied in 
with all other merchandising and 
marketing activities as to provide the 
best possible insurance of full op- 


portunity to perform effectively. 


THEN IT IS POSSIBLE TO FINISH PAYING 


—Judge. 


"And so, in behalf of the E. Z. Payment Plan Co., | am pleased to 
inform you that the furniture is yours.” 


Rogers First on Air 
for Enna Jettick 
To the Editor: In your Aug. 19 is- 
sue, we note that you state that Will 
Rogers’ first commercial radio pro- 
gram was April 30, 1933, which ap- 
parently was published in error as 
you were not in possession of the 
true facts. 
Will Rogers appeared on the Enna 
Jettick radio program on a coast-to 
coast hook-up on Sunday, March, 30, 
1930. 
JoHun J. LANE, 
Advertising Manager, Dunn & Mc- 
Carthy, Inc., Auburn, N. Y. 
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Beauty Means Nothing 
to Hard-Boiled Golfer 


To the Editor: While the young 
lady pictured in the Le Gant adver- 
tisement reproduced in your issue of 
Aug. 19 could park those shoes of 
hers almost anywhere on our prem- 
ises, we’d draw the line at permit- 
ting her to desecrate our greens with 
those high heels. 

Maybe we're wrong, but that 
doesn’t look like golf footwear to us. 
Perhaps Warner Bros. thought our 
glance wouldn’t travel down that far, 
but we’re frightfully thorough. 

MARK K, PINKERMAN, 

Advertising Manager, Wesley Steel 


Treating Company, Milwaukee, 
Wis. 
7 Vv F 
Is It Cause and Effect 


or Effect and Cause? 

To the Editor: As a reader as well 
as a subscriber to your weekly news- 
paper, I feel that we are all entitled 
to the truth. While the enclosed let- 
ter about Gilbey gin advertising, 
clipped from your Aug. 19 issue, is 
not a creation of your own but a let- 
ter from another reader, I do think 
that the heading, which is your own, 
is a reversal of the truth. 

This heading says, “Humor Doing 
a Real Job for Gilbey Gin,” whereas, 
upon refiection, I am sure you will 
agree with me that instead of humor 
doing a real job for gin, gin is doing 
a real job for humor. 

I shall look for a correction in an 
early issue. 

LESTER GIBSON, 
Associate Editor, American Banker, 
New York. 
a 


Miss Bush Finds One 


Slogan That Rings True 
To the Editor: Thank you for 
your letter of Aug. 6, informing me 
that because many of your readers 
are interested in our series of studies 
on “Consumer Use of Selected Goods 


Voice of the Advertiser 


and Services, by Income Classes,” 
you had published my letter of July 
30. From the number of comments 
received from business men who re- 
ferred to the notice in your publi- 
cation I think there must be great 
truth in your slogan, “Everybody 
Reads the News.” 

Tell them about the Portland 
study! It was officially released 
Aug. 20. 


ApA LILLIAN Buss, 
Chief, Consumer Market Section, 
Marketing Research and Service 
Division, Department of Commerce, 
Washington, D, C. 


[Editor's note: We told them 
about the Portland study in the Aug. 
26 issue, Miss Bush.] 
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Opening a New Field? 

To the Editor: What can youand 
we do to bring it about that adver- 
tising men are asked to serve as 
consultant editors or editors in the 
writing and publication of official 
state and city reports? This would 
mean such a transformation of the 
reports that they would mean more 
to the public and stimulate interest 
in finances and affairs. At present 
they are often far from doing that. 

This question has come to us in 
connection with our campaign for 
modernized reports, reflected in the 
enclosed bulletins. 


JAMES P. TAYLOR, 


Secretary, Vermont State Chamber 
of Commerce, Burlington, Vt. 
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Erroneous Conclusions 


Drawn from Report 

To the Editor: Your correspond- 
ent is decidedly in error in the Madi- 
son, Wis., dispatch published in your 
Aug. 19 issue, on the subject of the 
Inland Radio Survey, when he says 


that I “explained that the metro- 
politan members were purposely 
omitted.” Every member of this as- 


sociation in 20 Midwest states was 
mailed the questionnaire form. It 
is a fact that none of our metropoli- 
tan members responded, to date. 

If the tabulation, which was in- 
tended to be entirely factual, re- 
vealed that the publishers of morn- 
ing papers “are enjoying a quiet 
laugh at the expense of their evening 
contemporaries over the broadcasting 
of news,” I did not see any such 
revelation. What I did see was that 
the evening dailies refrained from 
giving their opinions as to the effect 
on morning papers of newscasting 
via Press-Radio Bureau, et al, and 
the evening papers confined their 
comments almost entirely to the ef- 
fects on the evening papers, as they 


see them. The same holds for our 


morning members, 
papers. 

I instituted the survey without 
benefit of advice or resolutions, and 
for the sole purpose of getting a tab- 
ulation on certain questions which 
are on publishers’ minds. “We just 
wanted to know.” We didn’t try to 
“prove” anything, as some other sur- 
veys have apparently attempted, de- 
pending on the self-interests of the 
surveyors. 


as to morning 


Joun L. MEYER, 
Secretary-Treasurer, Inland Daily 
Press Association, Madison, Wis. 
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Helpful Mother Nature 
(Picture on Page 27) 

To the Editor: You have published 
time and again some mighty fine ex- 
amples of strokes of genius by adver- 
tising men to obtain something of 
an unusual publicity character, but 
we doubt if any of them have at- 
tained greater realism than this mas- 
ter-stroke wherein we enticed Old 
Man River to rise and swell until he 
had accommodated our Three Little 
Men to “Jump in and go!” 

Sort of bringing the mountain to 
Mohammed, was it not? There is 
simply no end to the extremes to 
which a true advertising man goes 
to get that extra something for his 
client. 

BENJAMIN ESHLEMAN, 
Benjamin Eshleman Company, 
Philadelphia, Pa. 

{Editor’s note: Mother Nature was 
nice to Atlantic White Flash and the 
Three Little Men, but just a wee bit 
slow. See page 21 of our July 15 
issue for a realistic picture of the 
Pabst fishermen rowing on the flood 
waters of the Smoky Hill River out 
in Kansas.] 

7 FF 
Pacific Mutual Ready to 

Give Advertising a Break 

To the Editor: Advertising is 
about to get a break, Mr. Editor, in 
this company. All the general agents 
of the company are to meet in Des 
Moines Sept. 16-17, for their biennial 
convention. 

One-third of this convention is to 
be devoted to a discussion of adver- 
tising under the heading of “Screen- 
ing-Marketing-Publicity.” 

C. C. Day, who is to be chairman 
of this advertising session, has spon- 
sored a test of advertising of life in- 
surance, over the past two years. He 
is to address the Des Moines Adver- 
tising Club during the convention, on 
“A Philosophy of Living.” 

We are hoping for the kind of 
open-minded reception which will re- 
sult beneficially for both advertising 
and life insurance. 

CORINNE BREEDING, 
Advertising Manager, The C. C. Day 
Agency, Oklahoma City, Okla. 
7, 3 


Even “Diamond Jim” 


Smokes Nickel Cigars 

To the Editor: Here is an inter- 
esting window tie-up. The real Dia- 
mond Jim may have smoked dollar 


— 
EDWARD ARNOLD 


L 
appearing in the new UNIVERSA 
motion picture success 


“DIAMOND JIM’ 
COULDNT HAVE 
BOUGHT A FINER 
C/GAR THAN... 


| aa 


GARCIA GRANDE 


For a swell smoke try GARCIA GRANDE ] 
For an enjoyable movie be sure to see 


COMING TO 


YOUR NEIGHBORHOOD THEATRE 


cigars, but Edward Arnold, who por- 
trays his role in Universal’s new pic- 
ture, likes Garcia Grandes at a 
nickel. 

ALEXANDER SLAVITT, 


Lawrence Fertig & Co., New York. 
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a 6-Day Closing Date 
to Reach Nearly !/y of 
America’s True Farmers 


Think of this! The October issue of FARM JOURNAL goes to press 
Thursday morning, September 12th. It will be delivered in rural 
mail boxes Monday, September ]l6th—four days later. 


This modem publishing achievement enables you to decide 
your policy on Monday, get plates to Chicago by Tuesday night, 
b and deliver your message to 1,100,000 dirt farmers from Maine to 
California the first of the following week! 
No large magazine can present your message faster to any group. 
Yet FARM JOURNAL is a 60-page monthly, with national distribu- 
tion, in R. F. D. farm homes. More than that, FARM JOURNAL 


is the one magazine which, by itself, will cover true prosperous 
dirt farmers wherever they are, regardless of geographic location. 


You know the tremendous, the unexpected buying activity of the 
farm market today. You know the geographical problem of reach- 
ing that market nationally. Therefore use these three facts: 


FARM JOURNAL delivers nearly '/s of the dirt farmers of America. 
FARM JOURNAL delivers a strictly rural circulation wherever money is spent on farms. 
FARM JOURNAL now delivers your message to that national farm market ir 5 days. 


PUBLISHER 


NEW YORK CHICAGO DETROIT 
420 Lexington Ave. 180 No. Michigan Ave. General Motors Bldg. 


Pacific Coast Representatives: W. F. Coleman 
Seattle San Francisco Los Angeles ae 
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Tip- Fill Ink 
Bottle Shown 
By Waterman 


New York, Aug. 29.—The new 
tip-fill ink bottle developed by L. E. 
Waterman Company has just re- 
ceived its first advertising mention 
in a school pre-opening campaign 
consisting of two insertions of 378 
lines each in 70 newspapers in 50 
cities, selected on the basis of 
volume. 

Most of the copy will be devoted 
to pens, with pencils also being fea- 
tured. 

The newspaper campaign, some- 
what larger than formerly, will have 
no effect on the magazine schedule 
for fall. Frank Presbrey Company 
is the agency. 


Metropolitan Expands 


Metropolitan Advertising Company, 
Inc., 92 Liberty St., New York, has 
signed a new lease doubling the floor 
space of its present offices. 


Sales Service Named 
Federated Sales Service, Boston, 
has been appointed marketing counsel 
for Hygienic Products Corporation, 
Portland, Me. 


HOW AND WHY A SALE IS LOST 


WANNA BUY A COW ? 
NOT WHEN | CAN BUY DOLE HAWAIIAN 
PINEAPPLE JUICE SO INEXPENSIVELY. 


meLeoD 


Norman McLeod, Paramount movie director, is spending his spare 
moments drawing unusual cartoons like this one for a series of small- 
space Dole pineapple juice ads appearing in "Life." 


R. K. Ogle Dies Westover Joins Daugherty 


R. K. Ogle, member of the Federal Ray Westover, former advertising 
Trade Commission, died Aug. 26 of|counselor, has joined Jimm Daugh- 
a heart attack while on the beach at|/erty, Inc., St. Louis, as account ex- 
Ocean View, Va. ecutive. 


re .. & 
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orth, South, East and West, This 


Month you wi 


ll see... all over the Continent 


. . . these Outstanding Posters Lithographed 


by CONTINENTAL 


LITHOGRAPH 


e CORP e CLEVELAND e OHIO 


LOCAL- NATIONAL 
RATE NOTE SENT 
TO NEWSPAPERS 


Agency Wants. Differential 
Made ‘‘Reasonable’’ 


Chicago, Aug. 29.—A new attempt 
to clear up the matter of local- 
national rate differentials in news- 
papers has been inaugurated by 
Henri, Hurst & McDonald, Inc., Chi- 
cago agency, which is now attaching 
to all invoices paid to newspapers a 
statement on the differential. 

“The problem of the differential 
between local and national rates con- 
tinues to be one of the most import- 
ant in the business today,” N. H. 
Pumpian, director of media for the 
agency, told ADVERTISING AGE. 

“From the newspapers’ standpoint 
the problem is serious because in- 
creasingly a greater percentage of 
newspaper advertising is being placed 
at local rates; and from the agency’s 
viewpoint this problem is serious be- 
cause it tends toward decentraliza- 
tion of advertising control, which 
has repeatedly proved expensive. 

“In order to. bring this situation 
to the timely attention of news- 
papers, we have adopted a plan 
whereby for the next few months we 
will attach to the invoices we pay 
newspapers a special message on the 
subject of rate differentials.” 


Wants “Reasonable” Differential 


The message is headed, “Attention 
—Advertising Manager. A practice 
that is hurting your business,” and 
continues: 

“The wide differential between 
local and national rates has for many 
years been a discouraging problem to 
advertising agencies—especially in 
view of their work to promote the 
interests of general newspaper ad- 
vertising. 

“Today, a large percentage of our 


clients’ newspaper copy is being 
placed through the local dealer or 
distributor—at rates which make 
such action the logical recommenda- 
tion of this agency to its clients. 

“Our experience indicates that it 
would be far more effective and to 
the best interests of the client, the 
publisher, and the agency, if rate 
bore a reasonable differential. It is 
uneconomic as well as unreasonable 
to ask an advertiser to pay a rate 
differential that is obviously unfair. 

“We cannot justify such a situa- 
tion. And we do not attempt to do 
so. In the best interests of news- 
paper advertising, the differential 
should be fair.” 


Electrotypers 
Lend Their Aid 
To Letterpress 


New York, Aug. 29.—The Interna- 
tional Association of Electrotypers 
has reported progress in raising 
funds for an intensive publicity and 
advertising campaign to advance the 
interests of letterpress printing. 

Individual firms in the industry 
and local associations have pledged 
more than 60 per cent of the asso- 
ciation’s original $20,000 goal. The 
drive was proposed by H. W. Hay- 
dock, president of the Royal Elec- 
trotype Company, Philadelphia, at 
last spring’s conference of the asso- 
ciation, as a means of protecting the 
industry “against the inroads of 
competing processes.” 

The largest single contribution to 
date was offered by the Electrotypers 
and Stereotypers Association of New 
York, which pledged $2,400. 


Gottfried Baking Appoints 


Lake-Spiro-Cohn, Inc., Memphis and 
New York, has been appointed to 
handle the advertising of Gottfried 
Baking Company, New York, maker 
of Golden Crust bread. 


Mitchell Lamp Appoints 


Mitchell Mfg. Company, lamp man- 
ufacturer, has appointed Ford, Brown 
& Mathews, Chicago, to handle ad- 
vertising. 


TOMAKE MONEY 


—Go Where the MONEY IS! 


TO 


MAKE SALES 


—Go Where the AUDIENCE IS! 


KSTP is the only Northwest Sta- 
tion offering the Star Programs of 


NBC's 


Red and Blue Networks— 


the programs that attract the na- 
tion's greatest audience nightly! 


No wonder KSTP continues to 
dominate in the 9TH U. S. RETAIL 
MARKET where 74.3 cents of 


ST. PAUL 


DOMINATES THE 9TH 


in New York: Paul H 
Chicago, Detroit, San Francisco: John 
Blair Co. 


every retail dollar in Minnesota 
are spent! 


For Market Facts and Sales Data, 
write or call 


GENERAL SALES OFFICE, KSTP, 


Minneapolis, Minn., or our 


NATIONAL REPRESENTATIVES 
Raymer Co.; in 


U. S. RETAIL MARKET 
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who sell anything for the home. 


ERICAN Hoss 


America’s No. 1 medium for advertisers 
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SEEKS TO BUILD 
DEMAND FOR ALL 
AUTUMN APPAREL 


Paris Plans Magazine, News- 
paper Drive 


Chicago, Aug. 29.—An increased 
advertising campaign will be 
launched early in September by A. 
Stein & Co., makers of Paris gar- 
ters, suspenders, belts and handker- 
chiefs, as part of a “seasonal selling” 
promotion design to influence men to 
spend freely for fall apparel. 

The new promotion follows the 
successful Paris effort which aimed 
to increase retailer’s sales of all 
men’s apparel and furnishings for 
summer. Ninety-eight per cent of 
merchants reporting to the company 
indicate not only greater sales of 
Paris goods but also increased busi- 
ness on all summer merchandise, de- 
spite unseasonable weather, the com- 
pany says. 

Paris goods, styled in the tempo 
of fall, will be advertised in a cam- 
paign starting early next month and 
continuing through October, Novem- 
ber and December in newspapers in 
68 principal cities, and in magazines 
including Esquire, New Outlook, 
News-Week, New Yorker, Saturday 
Evening Post, Time, and Today. 

In addition, the company will at-. 
tempt to put the male into a fall 
frame of mind through distribution 
of a fall window and interior exhibit 
for retailers. 


Supplies Display Material 


The new display places selling 
emphasis on the season as the reason 
why men should acquire new fall 
wardrobes. Dominating the display 
is a large card showing two men 
and a girl. Leaves of golden brown 
are portrayed in the scenic setting. 

Large cut-outs in the shape of 
leaves have also been supplied, to aid 
the retailer in creating a brisk fall 
atmosphere in the remainder of the 
window. These bear the words “Gar- 
ters by Paris” and other lines for 
placement near the Paris merchan- 
dise shown. 

Offering merchants a promotion to 
help them sell all the merchandise 
they carry rather than Paris prod- 
ucts only is just good business, 
Joseph M. Kraus, A. Stein & Co. ad- 
vertising manager, pointed out. 

“The soundness of this ‘seasonal 
selling’ idea was demonstrated dur- 
ing the summer of 1934 when we 
experimented locally in a few cities,” 
he said. “We extended our efforts 
to national proportions this summer 
with the result that our sales on 
suspenders, for example, so exceeded 
increased production as to put us a 
month behind on deliveries.” 

“Miracle Elastic” Paris garters 
“guaranteed to be more comfortable 
than going garterless or money 
back” and the new Paris suspenders 
with patented “Free-Swing” backs 
that “can’t skid off your shoulders” 
will be featured in the Paris fall and 
winter campaigns. 

The fall merchandise promotion is 
being offered through its representa- 
tives and by mail to 25,000 merchants 
by A. Stein & Co. McJunkin Adver- 
tising Company, Chicago, is the 
agency handling the Stein account. 


Backley Names French; 
To Use Magazines 


Buckley Shirt Company, St. Louis, 
has appointed Oakleigh R. French, 
Inc., St. Louis, to handle its adver- 
tising. 

Sports shirts will be featured in 
a fall campaign in sports publica- 
tions, while the company’s dress shirt 
aoe will be advertised in magazines 

ter. 


Hold Pacific Auto Show 


The 20th annual Pacific Auto Show 
will be held Nov. 2-9 in the San 
Francisco Civic Auditorium under the 
auspices of the Motor Car Dealers’ 
Association of San Francisco. 


Roster to Manage 
Texas Ad Campaign 


Charles Roster, who formerly 
operated an advertising agency at 
Corpus Christi, has been named man- 
ager of the Texas Centennial Adver- 
tising Committee office at Dallas. 

Clinton Bolton will handle travel 
and transportation copy for the 
Texas Centennial Central Corpora- 
tion at Dallas. 


Ten-Cent Package 


Rit Products Corporation, Chicago, 
has added a ten-cent size to its orig- 
inal 15-cent package of Rit tints and 
dyes. 

National advertising of the prod- 
uct in magazines, newspapers and 
radio, will mention both sizes, but 
will stress the 15-cent “economy” 
package. 


Utilities in 
Missouri Open 
Fourth Drive 


Kansas City, Mo., Aug. 29.—En- 
tering upon its fourth year of educa- 
tional advertising, the Missouri 


Association of Public Utilities has 
just launched a new campaign in 
about 535 daily and weekly news- 
papers, almost the entire list of Mis- 
souri papers. 

The first installment of the new 
campaign, appearing the last of Au- 
gust and the first part of Septem- 
ber, started with 60-inch advertise- 
ments. Last year, copy appeared a 


little better than an average of once 
a month, the largest space being 30 
inches. The appropriation for the 
coming year is approximately the 
same as for 1934-35. 

Copy will be largely informative, 
indicating what utilities have done 
for communities, and setting forth 
the utility point of view in a fair 
way without controversial tone. 

The three years of use of paid 
space by the utilities have resulted 
in a better understanding by the pub- 
lic of some problems of utility oper- 
ation and service, it is said. Ob- 
serving the effect of the advertising 
copy on readers, editors have com- 
mented on beneficial results of the 
series. 

It has been suggested that frank 
and clear exposition of facts and 


attitudes in the previous campaigns 
may be credited with at least a part 
of the conservatism in Missouri with 
reference to use of federal funds 
for building municipal utility plants. 
Many towns are said to have re- 
jected opportunities to obtain gov- 
ernment money for plants when they 
were receiving satisfactory service 
from privately-owned utilities. 
Barrons Advertising Company, 
with Wheeler Godfrey as account 
executive, continues to handle the 
association’s advertising. 


Decker’s New Work 


Harry F. Decker, for the past two 
years in charge of national advertis- 
ing of the Annalist, has joined Bar- 
ron’s Weekly, New York, as advertis- 
ing manager. 


A vigorous Selling Force, ready to exert 


resistless influence upon 


ore than 


six million substantial American Vamilies. 
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ADVERTISING AGE 


Cleveland, O., Aug. 29.—Greyhound 


el 


=e 


Greyhound will utilize bleed pages 
the attractions of bus travel. 
. iL DRIVE column to quarter-page space has 
been scheduled in American Legion 
Lines will embark next month on an Housekeeping, National Geographic, 
flung bus service. Fall copy will feature seven points 


¢ its lines. While this theme will be 
\ p SELLS continued in the fall campaign, the 
f theme of convenience will predomi- 
in the Saturday Evening Post, em- 

ploying a blaze of color to dramatize 

Monthly, American Magazine, Col- 

lier’s, Country Gentleman, Cosmopoli- 

aggressive fall advertising campaign | Photoplay, True Story, and in Ath- 

in national magazines, “highlight-|letic Journal, Grade Teacher, In- 

In the past, Greyhound copy has |of convenience. First in the line-up 

emphasized the great number of |of selling points will be Greyhound’s 


| VE ENCE IN * 
Single 
tan, Fawcett Women’s Group, Good 
ing” convenience features of its far-|structor and Scholastic. 
scenic points in America reached by |routing of buses through the ‘main 


streets and “front yards” of all cities 
and towns. 


Stress New Features 


The campaign will also. stress 
Greyhound’s complete coverage of 
the United States, with service to 
hundreds of towns reached by no 
other public conveyances, location of 
Greyhound terminals in downtown 
areas; frequency of schedules; stop- 
over privileges enroute without ex- 
tra fare; optional return rules; and 
last, the convenience of having “dol- 
lars left over” at the end of the jour- 


ney. 
In addition to featuring the seven 
points of convenience, November 


copy will make a strong bid for cus- 
tom of travelers to winter resorts, 


ers to use Greyhound for Christmas 
trips. 
By the end of 1935 Greyhound 
Lines will have used $240,000 worth 
of space in national magazines dur- 
ing the year, and a total of $1,000,000 
for advertising. Next year’s budget 
is expected to be even larger. 
The year thus far has been a good 
one for Greyhound, with a business 
gain of approximately 20 per cent 
over 1934. 

Beaumont & Hohman, Cleveland, 
handle advertising of Greyhound 
Lines. 


Moore Joins Ohio Agency 

M. S. Moore, formerly with the 
Chicago office of Delineator, has 
joined the staff of Procter & Collier 


and December copy will urge travel- 


Company, Cincinnati. 
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J. L. Hudson Company, Detroit 
department store, introduced the 
new Rhythm Step Shoes to its city 
with this full-page newspaper ad- 
vertisement, which relates the 
story of the shoe completely. 


UTILITY GIVES 
BIG SUPPORT TO 
LOCAL DEALERS 


Springfield, Mass., Aug. 29.—The 
United Electric Light Company has 
converted one of the city’s finest club 
buildings into company headquarters, 
including elaborate showrooms for 
electrical home appliances sold by 
Springfield dealers, at a remodeling 
cost of $250,000. 

Following opening of the building, 
the company has inaugurated a co- 
operative sales promotion campaign 
using direct mail and newspaper ad- 
vertising. 

The first and second floors of the 


new building are being used for sales 
promotion, the third floor for the com- 
pany’s offices. While the company 
will do no selling, it will maintain a 
sales promotion staff to aid dealers. 

The building contains two audi- 
toriums seating 210 persons each. 
One is being used for cooking schools 
and classes, and will also be open to 
women’s societies for card parties and 
meetings. Adjoining is a kitchen for 
preparation of refreshments to be 
served visitors. The second audi- 
torium is to be used for dealers’ meet- 
ings. 

A large room has been turned over 
to dealers for use as a display room 
for electric ranges. Here the manu- 
facturer who has the highest sales 
record in the city will have a perma- 
nent place as long as his merchan- 
dise maintains the lead. Another 
room has been provided for refrig- 
erators. 


Show All Equipment 


Visitors will view an all-electric 
kitchen and an all-electric laundry on 
the first floor. The major appliances, 
such as the refrigerator and range, 
and the washing machine and ironer, 
will be changed at intervals to allow 
all makes to be shown. 

Every one of the almost three-score 
rooms in the building has a different 
type of indirect lighting fixture. The 
entire building is air-conditioned. 

The United Electric Light Com- 
pany will conduct an extensive ex- 
hibit at the Eastern States Exposi- 
tion in West Springfield. Ranges, 
dish washers, refrigerators and 
washing machines, among other 
products, will be shown. For rural 
visitors, an all-electric barn will be 
displayed. 


Distillers Products 
Denies FTC Charges 


Distillers Products Corporation, 
Jersey City, N. J., has denied allega- 
tions of the Federal Trade. Commis- 
sion of unfair competition in the sale 
of alcoholic beverages. 

The commission’s complaint 
charges improper use of the word 
“distillers” in the company’s name, 
contending that the concern does not 
distill liquor, and does not own, 
operate or control a place where alco- 
holic beverages are manufactured. 
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MISSOURI GETS 
NEW SALES TAX 
“BOTTLE TOPS” 


State Produces Cardboard 
Tokens for Retailers 


St. Louis, Mo., Aug. 27.—Cardboard 
discs in fivemill and onemill de- 
nominations have been placed in cir- 
culation in Missouri, to pave the way 
for collection of the state’s new one 
per cent sales tax on all classes of 
personal property sold at retail, and 
a wide variety of services. The tax 
went into effect today. 

Already the discs have been nick- 
named “milk bottle tops.” But for 
the lack of the small tab used to lift 
such a top from the bottle, the discs 
are replicas of bottle tops in size and 
appearance. 

The new law specifies that the 
merchant is to be the collector and 
that he must add one per cent to the 
purchase price of each article sold 
and collect it from the buyer. The 


tax levy was approved by the 1935 
General Assembly to raise funds for 
emergency relief, old age pensions 
and schools. 


Bracket System Suggested 


State Auditor Forrest Smith, in 
charge of administration of the tax 
law, suggested use of a bracket sys- 
tem in applying the tax to small 
items. Under its provisions, the discs 
would be offered in payment of tax 
items as follows: sales of one cent 
to 14 cents, one mill; 15 cents to 25 
cents, two mills; and so on up to a 
one-cent tax on sales of 95 cents to 
$1.04. The state auditor also decided 
upon the “milk bottle top” discs for 
tax payments involving a fraction of 
a cent. 

Attorney General McKittrick has 
pointed out that the bracketing sys- 
tem does not follow out the letter 
of the law, which specifies a tax of 
one per cent of the purchase price. 
For this reason he has said it is il- 
legal. 

Occasions Argument 


Since the tax receipt discs are be- 
ing manufactured in only one and 
five-mill pieces, there is no way that 
the consumer can pay the exact 
amount of tax on purchases of less 
than ten cents. 


The Attorney General has stated | } 


that collection of a one mill tax on 
sales of less than ten cents would be 


collecting the tax without due proc- 
ess of law. No court action has been 
instituted, however. 

The Missouri Retailers Association, 
which vigorously opposed enactment 
of the tax law, now is active in fa- 
cilitating handling of tax payments. 

The bracketing system was ac- 
cepted at a general meeting last 
Wednesday of the Associated Retail- 
ers of St. Louis, the Independent Re- 
tailers Council of Greater St. Louis 
and the Missouri Retailers Associa- 
tion, at the last name group’s office 
here, called to discuss uniform meth- 
ods of handling customer transac- 
tions. 

Merchants can use the discs in 
making sales tax remittances to the 
state, but must pay the postage on 
such shipments to Jefferson City, 
Auditor Smith has ruled. Merchants 
must also pay the postage when the 
tokens are sent in for redemption, 
and for the time being, banks will 
not be asked to redeem the discs for 
cash. 


KFRC Adds to Sales Staff 


Owen Dresden, formerly general 
manager of station KMTR, Holly- 
wood, Cal., has been named sales 
manager of KFRC, CBS outlet in 
San Francisco. Other new members 
of the sales department are Merwyn 
McCabe, formerly with KYA, San 
Francisco, and Ward Ingram, for- 
merly with KJBS in the same city. 


He's 


Philadelphia. 


lown— 


SIT ON 


Are you grunting all over the mat once a week on a 
coast-wide network? Have you uncorked the works 
without winning a fall? Half-Nelson, scissors, toehold 
| and spin? Chances are he’s about done. Butt him low 
and jump on him! Go ahead with your bout. Give the 
cash customers something to talk about—then finish him 
off. WOR is in beautiful shape (50,000 watts and high- 
fidelity transmission) to help you win the belt in the 
world’s first and third largest arenas—New York and 


WOR 


HIM. 


PICTORIAL TRADE MARK TELLS THE STORY 


HERE ARE 


1. Mew USL “Sefe-Waey” Cold weather is coming and 
Check Up Sarvice Mokes = its miztty tough om hatter. 
Batteries ow is the tine te have 
Vesttenger, yaw meant USL decks 
give your hattery the “Safe-Wav" Cheek tp. - 
This new service is free and much more thorough than ordinary 
battery cheekung. 51 will save you time aad trouble lates on amd 
it pray seve you the price of 4 mew battery 
Ge to your aearest USL dealer and ask for a “Safe-Way” Cheek 
Up. De it vow ~~ it umy soa be too late te save your battery. 
2. USL Gives You More USL desiers are pledged to 
Battery Per Dollar. po yem get the must aut of 
arene men bathe ere regartioss: 
of make, But when you do need a mew battery they can show 
sou real reasome why you will be money ahead te hay @ UST. 


The new USD batteries have larger plotes aed more of theur, 
Activite, the new patented plate material, gives (SL batteries 


USL DEALERS SAVE YOU 
TIME - TROUBLE - MONEY 


pe tg Mh) mare power than required by Society of Auto- 
veneer USE Durabar doutle-peotertion) separators 
eee ieieaiet heaton . Yet y rom pas we mace for USL quahty. 
Prices are the ran! et in USL. history 
3. New USL Thrift Chert pe ng we eT eck from 
Dollars tte to wang, USL dealers 
Saves Settery mom have the eupyeighted USL 
wath ao t which enables you to 
tite w requirements — at the prince you want te p Phere 
are ne Ne ro diliecont grades to chumme (rom, each belt a Ptst. begh 
standards of quality 
te the be hong ream at will « poet yout howe fur a “Chet ei thea sg 
al you gain extra starting power and fife built inte y USL. 


Lat BATTERY CORPORATION 
OMAR PALIA N.Y 


Typical magazine advertisement in the new one for USL Battery 


Corporation, in which the pictorial lettering o 


the trade name will 


play an important part. 


BATTERY FIRM 
USES PICTORIAL 
LETTERS IN ADS 


Niagara Falls, N. Y., Aug. 29.— 
Seeking to impress indelibly upon 
motorists’ minds the three letters, 
USL, and publicize the Safe-Way bat- 
tery check-up, novel pictorial letter- 
ing will be used by USL Battery Cor- 
poration in a “get ready for winter” 
advertising drive. 

The campaign will be opened with 
full pages in Collier’s Sept. 14 and 
in the Saturday Evening Post Sept. 
21. 

The three letters, USL, will be 
formed with action photographs 
which convey the Safe-Way battery 
inspection message. Ingeniously 
pieced together, the photographs 
show actual scenes at USL dealers’ 
stations, with motorists availing 
themselves of a free and thorough 
battery examination. 

Use of the “photograph” letters 
has enabled the company to illus- 
trate in striking fashion the various 
identification tags of stations and at- 
tendants, the USL globe lamps, il- 
luminated signs, painted signs, 
clocks, and lastly, the USL “over- 
seas” hats worn by station attend- 
ants. 

Below the pictorial lettering, which 
forms the “headline” of the adver- 
tisement, the reader is given a three- 
point sales talk, to the effect that 
the new USL Safe-Way check-up 
service makes batteries last longer, 
that USL gives more service per dol- 
lar, and that the new USL thrift 
chart saves battery dollars. 


Urge Early Test 


Motorists are advised in the fol- 
lowing text to have batteries checked 
expertly and gratuitously — regard- 
less of the make of the battery— 
early in the fall before the advance 
of cold weather. Features of USL 
batteries are emphasized, as well as 
the fact that prices are the lowest in 
USL history. 

The new copyrighted USL Thrift 
Chart is presented as a device which 
enables the motorist to select the bat- 
tery that best fits his requirements, 
at the price he wants to pay. Photo- 
graphs of five different batteries are 
reproduced, beside a picture of an 


attendant explaining the thrift chart 
to a driver. 

Heavy-duty uses of USL batteries 
for industrial trucks, locomotives and 
railroad car lighting are also illus- 
trated. 

Moss-Chase Company, 
handling the advertising. 


Buffalo, is 


All New York 


is just a step from the 


HOTEL 
MONTCLAIR 


"The truly American Hotel 
with American Traditions" 


Have more money left for sight seeing. 
Stay at the Montclair ... one of New 
York’s newest and largest hotels. Con- 
venient to the Grand Central Zone, 
world’s smartest shops, theatres, Fifth, 
Madison, Park Avenues, Radio City. 
There are 800 outside rooms—light, 
airy and cheerful. Courteous service 
for all your needs. 


Only $2.50 


for an outside room with bath, shower 
and radio 


Casino Montclair 


Gay and beautiful. 
Dine—Dance inexpensively. 
Dinner from $1.25—Luncheon from 65c. 
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te build sales— 


No. 13 OF A SERIES 


Mr. A. F. Davis is Vice President 
of The Lincoln Electric Company, 
world’s largest manufacturers of arc 

welding equipment. In addition to his 

other duties he has been actively in 
charge of the company’s advertising for 
years. Mr. Davis has made a close 
study of media in the many fields in 
which the electric arc process of weld- 
ing is being used. Mr. Davis is widely 
known as a writer of technical articles 
and as the editor of numerous text- 
books on arc welding. 
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JOHN N. WILLYS, 
PIONEER IN AUTO 
INDUSTRY, DIES 


New York, Aug. 27.—John North 
Willys, pioneer automobile manufac- 
turer and former ambassador to 
Poland, died today at his home at 
Riverdale-on-Hudson from the effects 
of a cerebral embolism. He was 61. 

Back in the days when people 
viewed horseless carriages as con- 
traptions which would come to no 
good end, Mr. Willys saw a great 
future for the new industry, in which 
he was later to become famous as 
the maker of the Willys-Overland, 
the Willys-Knight and the Whippet. 

In 1930, soon after he sold out his 
interest in the Willys-Overland Com- 
pany for about $21,000,000, he was 
appointed U. S. ambassador to 
Poland, returning two years later to 
this country. 

Preferred stockholders of Willys- 
Overland Company induced him to 
re-enter the business this year, and 
elected him president on Jan. 18, 
1935. Only a short time ago he 


agreed to put in $500,000 of the $2,- 
000,000 needed to reorganize the 
company. 

The automobile manufacturer was 
born in Canandaigua, N. Y., Oct. 25, 
1873. With a friend he purchased a 
small laundry concern in Seneca 
Falls, N. Y., when he was 16. At 
the end of the season the partners 
sold the firm and made a profit of 
$100 each. It was this capital that 
was the cornerstone of the $87,000,- 
000 automobile business. 


Started to Sell Autos 


In Elmira, N. Y., Mr. Willys next 
organized the Elmira Arms Com- 
pany, a small sporting goods con- 
cern, in 1890. Automobiles began to 
huff and puff on the roads about this 
time, and Mr. Willys began to sell 
and trade in automobiles. He sold 
two cars in 1901, four in 1902, and 
20 in 1903. By 1906 he had organ- 
ized the American Motor Sales Com- 
pany. 

The Overland Company of Indian- 
apolis, then six years old, reached 
a production volume of 47 cars in 
1907. In that year the panic came. 
Mr. Willys was in Indianapolis and 
started negotiations to buy the 
plant. The concern was $350 short 
on its payroll. He raised this sum 
by persuading a reluctant hotel clerk 
to cash his check. With $7,500 he 


had borrowed, he took over the 


plant. 

By 1908 the company which he 
had acquired produced 4,000 cars, 
and the plant moved to Toledo. In 
1909 the plant produced 13,000 cars; 
in 1910, 16,500; in 1911, 18,000; by 
1914 the total reached 50,000. 

Four years after he bought the 
Overland company Mr. Willys con- 
trolled all stock in the $6,000,000 
company which he had built up. 

Seeing a large field for the com- 
mercial aspect of the motor vehicle, 
Mr. Willys acquired the Gramm Mo- 
tor Truck Company of Lima, O., in 
1912. At that time it was the largest 
motor truck plant in the world, ex- 
tending over 22 acres. During 1914, 
when war came, he turned out 75,000 
motor vehicles. 


Financial Difficulties 


After the war, the Willys Corpora- 
tion, which was separate from the 
Willys-Overland Company, went into 
receivership, owing $10,000,000. By 
order of federal court, the $15,000,000 
plant at Trenton, N. J., was sold at 
auction. In 1923 the Tracy group 
of Buffalo got the Willys-Overland 
company in equity receivership from 
the Willys Holding Company of To- 
ledo. Only a part of Mr. Willys’ 
fortune was involved in these deals. 

The Whippet was brought out by 


“Subbose theres a weak, Dink MrF&S!” 


N radio, it’s not quite true that a 
Chain is no stronger than its weak- 
est link—and yet it’s often true that 
a Chain can be made much more valu- 
able to the advertiser by the addition 
of an extra link here and there. 
If sales aren’t so hot in any of the 


territories listed below, give us a 


prayers. 


ysis of the 


ring. We've got the low-down on the 
actual conditions in all these markets 
and we may have the answer to your 


In any case, you'll get an honest anal- 


situation. Then if we fit 


into your picture—well, you know 


where to reach us! 


FREE & SLEININGER, INC. 


Radio Station Representatives 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 

110 East 42nd St. 180 N. Michigan New Center Building Russ Building C. of C. Bldg. 

Lexington 2-8660 Franklin 6373 Trinity 2-8444 Sutter 5415 Richmond 6184 
WHO... .. (NBC). Des Moines KMBC . (CBS) . Kansas City KSD ... (NBO)... . St. Louis 
WCAO .. (CBS) . Baltimore KFAB_.. (CBS) Lincoln-Omaha KFWB .... Los Angeles 
WGR-WKBW (CBS) Buffalo WAVE .. (NBC). Louisville KOIN. . . (CBS) Portland 
WIND-Gary WJJD-Chicago WTCN Minneapolis-St. Paul KOL . (CBS) . Seattle 
WHK ... (CBS) . . Cleveland KOIL . .. (NBC). . . Omaha KVI . (CBS) . Tacoma 


BIG FOR OLIVES 


teh ep Ley 
Og Boe EPA ; Aye 2: 


— Eat olives as you 
would any other 


More nutritious- more unique- more 
ing - Get“ inted” with their | 


delicious nutlike flav or-An economical food 
Tee 


This five-column advertisement in 
Hartford, Conn., papers for Lind- 
say olives is seoballe the largest 
piece of copy ever run for this 
delicacy exclusively. 


Mr. Willys in 1926. It was an en- 
tirely new type of light car, inex- 


pensive, with speed, power, and 
appearance. 

Made President 
In 1917 Mr. Willys was made 


president of the Curtiss Airplane 
and Motor Company of Buffalo. He 
acquired the Moline Plow Company, 
with plants in seven cities, in 1918. 
Mr. Willys observed three busi- 
ness maxims, he told friends: 
“Profits are in goods delivered— 
not in orders. 
“Tell the truth to your banker— 
and make him believe in you. 
“Let your men know that you 
work harder than they do.” 


The Week's 
New Programs 


New radio programs, changes in 
types of programs, and renewals of 
programs’ sponsored by national ad- 
vertisers which take effect this week 
are presented in this column, so that 
interested readers may keep abreast 
of new developments in radio adver- 
tising. 


Sept. 6 


Macfadden Publications, for True 
Story. New. “True Story Court of 
Human Relations.” Friday, 9:30 to 
10 p. m., EDST, over 22 stations, 
NBC Basic Red network; nine ad- 
ditional stations, starting Oct. 4. 
Originates at WEAF New York. 
Agency, Erwin, Wasey & Co., Inc., 
New York. 

Sept. 8 


Northam Warren Corporation, for 
Cutex nail polish. New. Presenting 
Niela Goodelle. Sunday, 9:45 to 10 
p. m., EDST, over 18 stations of NBC 
Basic Blue network. Originates at 
WJZ, New York. Agency, J. Walter 
Thompson Company, New York. 


vvy 
The Julian & Kokenge Company, 
for Footsaver shoes. New. “Musical 
Footnotes.” Sunday, 12:30 to 12:45 
p. m., EDST, over 16 stations of CBS 
network. Originates at WBBM, Chi- 
cago. Agency, Aubrey, Moore & Wal- 
lace, Inc., Chicago. 
vvy 
The F. W. Fitch 
Fitch shampoos. Renewal. “Sunset 
Dreams.” Sunday, 7:45 to 8 p. m., 
EDST, with rebroadcast from 11 to 
11:15 p. m., over 41 stations of NBC 
Red network, coast to coast. Origi- 
nates at Chicago. Agency, The L. W. 
Ramsey Company, Davenport, Ia. 


Company, for 


-PRONTO ! 


A GOOD PLATE'S 


LIKE A PAINTING 


IT'S REALLY A 


WORK OF ART.... 


AND IN EVERY JOB 


OF 


PRINTING.... 
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Information 


forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 


ing them, or through ADVERTISING 
AGE. 
No. 802. KNX, the Voice of Holly- 


wood, 


The complete story of daytime and 
nighttime coverage is told in this 
new file of material issued by KNX, 
the “Voice of Hollywood.” Market 
maps, statistics on home and auto 
radio ownership by counties, an au- 
dience buying-power survey, a de 
seription of KNX merchandising 
service and results of sponsors are 
included in this detailed informa- 
tion on the KNX market. 


No. 803. County Count of Farmer- 
Stockman Circulation. 


This folder, issued by Farmer- 
Stockman, Oklahoma City, Okla., 
gives an analysis of the publication’s 
circulation by counties, taken from 
the publisher’s A. B. C. report as of 
June 30, 1935. 


No. 778. “If You Want to Ride Herd 
on the Arizona Market—” 

Having “Arizona Al” tell the story, 
Station KTAR, of Phoenix, has is- 
sued this booklet describing the rise 
of the market represented by that 
city. Just to attract attention, the 
station has put a metal cover on its 
promotion piece. A companion has 
been issued in the form of a roto- 
gravure section showing some of the 
attractions of Phdéenix. 


No. 781. Discoveries and Inventions 
Through the Ages That Have Made 
Today’s Fine Printing Possible. 

A series of advertisements which 
have appeared during the past eigh- 
teen months in behalf of Kleerfect, a 
sheet manufactured by Kimberly- 
Clark Corporation, has been put be- 
tween hard covers for those interést- 
ed in good printing. All of the ad- 
vertisements are in color and the 
series constitutes an authentic his- 
tory of the development of the art 
of printing. 


No. 786. Writing in Lights. 

The broad field of advertising in 
electric lights, from the giant spec- 
tacular to dealer signs, is covered in 
this presentation by Federal Electric 
Company, Inc., and Claude Neon Fed- 
eral Company. Pictures and text tell 
an exciting story of the rise of this 
important industry. 


No. 794. Day and Night CBS Listen- 
ing Areas. 


This new volume, the third of the 
CBS “Listening Areas” books, pre 
sents for the first time in radio sepa- 
rate maps of night-time listening and 
day-time listening, plotted individu- 
ally for each of the 97 CBS stations. 
Following the individual station 
maps are CBS composite listening 
area maps. Market data is based on 
the latest count of radio homes as 
of Jan. 1, 1935, said to be the most 
comprehensive survey of radio own- 
ership since the U. S. Department of 
Commerce census of 1930. 


No. 795. New Light on Color. 


Three sample pages have been in- 
cluded in a promotion piece for three 
new monographs published by Inter- 
national Printing Ink Corporation, 
entitled, “Color Chemistry,” “Color 
as Light,” and “Color in Use.” A 
summary of contents of each book is 
provided. 


No. 780. “This Chair Reserved.” 


This is a unique personalized anal- 
ysis of farm income issued by Suc- 
cessful Farming. The cover shows 
two men in a lounge car, with a 
third chair vacant, reserved for any 
analyst who cares to listen. A num- 
ber of authorities are quoted as to 
the general improvement in farmers’ 
finances, while specific figures are 
given for each section of the country 
in another mailing piece which is 
also available. 


W. T. Watt Resigns from 
Fairbanks, Morse & Co. 


W. T. Watt has resigned as adver- 
tising manager of Fairianks, Morse 
& Co., Chicago, to become vice-presi- 
dent and business manager of Indus- 
trial Power, with headquarters at St. 
Joseph, Mich. 

Mr. Watt will be succeeded at 
Fairbanks, Morse & Co. by Harry 
Neal Baum, formerly advertising 
manager of American Business, and 
previously of MacRae’s Blue Book 
and Celite Products Company. 


Minstrels for Bisquick 


“Gold Medal Minstrels,” an old- 
fasiioned minstrel show sponsored 
by General Mills, Inc., for Bisquick, 
made its debut Aug. 26, and is heard 
Mondays to Fridays, inclusive, over 
the Mutual Broadcasting System. 


Invites Admen 
To Use Needle, 
‘‘Neon’”’ Thread 


Cleveland, O., Aug. 29.— Leading 
advertisers and advertising agency 
men will be invited next week to 
“thread the needle” and design their 
own Neon displays on a novel crea- 
tive panel supplied by Acme Electric 
& Mfg. Company, maker of Acme 
transformers. 

The unusual direct mail piece con- 
sists of a perforated cardboard folder. 
a needle, and four pieces of thread, 
representing Neon tubing, in the 
Neon colors of blue, green, yellow, 
and red. 


In order to duplicate in miniature 
the design and layout of a Neon dis- 
play featuring his product, the ad- 
dressee must do his own stitching 
or ask his secretary to lend assist- 
ance. 

The company will draw attention 
to benefits of Neon advertising, and 
point out the wide use of Acme trans- 
formers among display builders, in 
a letter to be enclosed with the panel. 

The Scheel Advertising Agency is 
handling the campaign for Acme. 


C. C. Pyle Changes Title 


Cc. C. Pyle, former vice-president, 
has become president and general 
manager of Radio Transcription 
Company of America, and has moved 
his headquarters from Chicago to 
1509 N. Vine St., Hollywood, Cal. 


U. S. Printing Makes 
Pivee Novel Salesman’s } Card 


United States Printing & Litho 
graph Company, Cincinnati, has pro- 
duced a novelty in salesmen’s cards, 
= the shape of a miniature folding 

x. 


Turned out with precision work- 
manship, the boxes were designed as 
attention-getters by appealing to the 
manipulative instinct to set them up. 


To Beaumont & Hohman 


Beaumont & Hohman, Chicago, 
have been appointed to handle the 
advertising of Chicago and Southern 
Airlines, Inc., operating between 
Chicago and New Orleans. Plans for 
the balance of the year call for space 
in on-line newspapers. 


INSTITUTIONAL 


PUBLICATIONS 


Announces 


THE ADDITION OF 


THE OUTFITTER 


AS A UNIT OF ITS ORGANIZATION 


New Ownership 


Recognizing the importance of the vast market 
represented today by the Institutional Outfitters of 
the country, Institutional Publications, Inc., has pur- 
chased the only magazine devoted to this field, “The 


Outfitter.” 


The new publishers, specialists in the Institutional 
field, pledge to give the Institutional Outfitters a 
most modern aggressive business paper that will be 
a real force in assisting this growing industry. 


New Program 


With the September issue the publication will carry 


the full name “The Institutional Outfitter.” 


Also with 


this issue a forceful program is being inaugurated 
under which many new services will be offered both 
to readers and advertisers. 


Amplified Staff 


A great new editorial program is under way as 
James P. Dobyns assumes the editorial direction of 


the new Institutional Outtitter. 


remains as editor and A. 
managing editor. 


Lewis W. Britton 
B. Englsman becomes 


New Format 


To make The Institutional Outfitter as outstanding 


in appearance as it is in 
entirely new form has been 


scope and activity an 
designed. A fine grade 


of paper stock combined with striking new typo- 
graphical arrangement will make the publication 
far more interesting to reader and advertiser alike. 


Institutional Market 


A 20 page booklet of facts and information on the institutional market is now in 
preparation and will be ready for distribution within the next ten days. It is available 
upon request to advertisers and their agents. Write for your copy today. 


“INSTITUTIONAL PUBLICATIC 


_ 


612 NO. MICHIGAN AVE., CHICAGO, ILL. 


HOSPITAL MANAGEMENT 


THE INSTITUTIONAL OUTFITTER 
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Says ‘Gigolos’ of 
Direct Mail Too 
Often Get Prizes 


’ Philadelphia, Pa., Aug. 29.—Direct 
mail contests are a waste of time, 
because awards are not based upon 
the results secured for the adver- 
tiser, in the opinion of Harry Bots- 
ford, writing in “The Caravan,” 
house organ of the Botsford Adver- 
tising Service, Titusville. 

Until his advertising brethren 
change their rules and judge adver- 
tising by what it has done instead 
of what it looks as if it could do, Mr. 
Botsford is stifling that urge to send 
in an entry, he asserts. 

“Some of the most gorgeous and 
brilliant appearing pieces of direct 
mail I have ever seen were terrific 
flops when judged by what they ac- 
complished,” Mr. Botsford relates. 
“Some of the most God-awful look- 
ing pieces of direct mail ever exam- 
ined have gone out and literally 
scooped in dollars and good will.” 

Under the present system of con- 
tests, awards are made for phases 
of excellence: typography, art work, 
color balance, continuity, etc., he 
points out. 

“Judge advertising by what it has 
done!” he writes. “Award the med- 
als to the workers and not to the 
gigolos! Results speak louder than 
appearance.” 


Challenge Connecticut 
Liquor Control Act 


Following a plea of Connecticut 
tavern owners, Judge John A. Cornell, 
of superior court, Hartford, has is- 
sued an injunction to restrain the 
state liquor control board from forc- 
ing the removal of lighted signs from 
establishments dispensing liquor. 

Hearings will be held in superior 
court in September to determine 
whether the injunction should be dis- 
solved or made permanent. Indica- 
tions are that the case may go to the 
state supreme court of errors for a 
final decision. 


HITS THE MARK 


Let's Talk Sensibly 
About Repeal 


This full-page advertisement advo- 
cating repeal appeared in El Paso 
papers, just before the state-wide 
referendum in which Texas went 


wet by 50,000. 


Texas Votes 
‘“‘Wet’’; Keeps 
Local Option 


Dallas, Tex., Aug. 28.—Texas 
voted repeal of prohibition Saturday 
by more than 50,000 majority, but 
retained local option. Those pre- 
cincts which were “dry” when pro- 
hibition was voted in 1919 will re- 
main dry until subsequent elections 
change the law. 

The sale of liquor will not be legal 
until Sept. 9, when official counting 
of the vote is announced. 

Two years ago Texas approved 3.2 
beer and light wines, specifying lo- 
cal option. 


Edouarde Joins AW 
Wm. Doty Edouarde has joined 
AW-Advertising, Inc., New York, as 
radio director. 


3 JONLY FIND suT ABOUT A 
“/ [mew 'see' AFTER THE be 
“= [CONTRACT HAS BEEN SIGNED ta) 


“law Ficep ? ARCHITECTURE: 


SPECIFICATIONS ARE 
DRAWN uP. ” re. 


in the air. 


visiting over the back fence. . . 


heir to the vast railroad fortune. 


The badminton championship of 


runner-up... 


a dark secret... 


shot 161... 


Carthy, of McCann-Erickson. . . 


calls for gin but no Bourbon... 


New England clothing concern. 


mug. 


trip. . 


as a “frigidaire.” 


fair. « 


Those sentimental continuities 


Campbell, office manager. 


Getting Personal 


Ruth Blum, Columbia graduate and treasurer of the Council of 
Jewish Juniors of Elizabeth, and Louis Wurgaft, advertising represen- 
tative of the Newark Sunday Call, are looking over plans for a castle 
They will be married early next year. . 

Ed Kobak, of NBC, has had a crush for a long time on one of the 
most popular young women in advertising, Anna Steese Richardson, 
Mrs. Kobak sharing his enthusiasm for this witty intellectual. 
families are neighbors in Jackson Heights and Anna and Ed are always 


Another young-capitalist-makes-good item concerns Joel 
He has become engaged to Jill Eager, 
whose likeness has added pulling power to many an advertisement for 
cigarettes and other major accounts... 


finally been settled in favor of J. Stirling Getchell, Joe Swan being the 


Dan Topping, of Topping & Lloyd, is in Chicago this week on the 
last leg of a vacation spent in touring Canada in his own plane. . 
Charles Pietsch, v. p. & sec. of the same agency, whose idea of a vaca- 
tion is to get away from it all, left this week with his destination 


Les Malitz, of Ruthrauff & Ryan, guessed his kickers handicap 
almost exactly at the space buyers’ tournament last week, and followed 
it up by winning first prize on the draw. 


The lead for the current Reader’s Digest is the interview with the 
president of the Irish Republic, written for Vanity Fair by Jack Me- 


Harry Bercovich, of J. Stirling Getchell, has returned from a motor 
trip in Europe weighing a little more and in fine fettle. . 
Gallup, of Young & Rubicam, also recently returned from a Continental 
jaunt, reports a swell time but no excitement, despite outspoken criti- 
cism of the government while in Germany... 

Ed Wilson, McCann-Erickson space buyer, tells languidly of him- 
self and two friends pulling in 68 bluefish last Sunday. 
cruiser was used to keep the rendezvous with the finny beauties. . 

The success of the year at Thousand Islands is a “mint julep” 
created by William T. Dewart, Jr., of the New York Sun. The recipe 


Almost simultaneously with the recent announcement that he would 
join Young & Rubicam, came the notice that a son, Peter Sawyer, has 
been added to the family of E. Eugene Umland, a. m. of Kennedy’s, 
While his father offers him as a 
prospective Republican candidate for the presidency in 1972, his nurse 
asserts that he already evinces several Democratic tendencies. . 

Helen Wing, director of radio production for Needham, Louis & 
Brorby, Chicago, has just returned from a week in Montreal and Quebec. 
Partly business, partly fun, she says. 

Henry Klein, who takes care of radio matters for Charles Daniel 
Frey Company, Chicago, is an extremely solicitous host. 
Glenview home will include little nooks in the tap room where each of 
his friends will be invited to park his own special stein. 
autograph, above the stein, will keep the boys from grabbing the wrong 


H. G. (Ted) Little, a. e. in Lord & Thomas’ San Francisco office, 
has deserted his usual haunts to ramble about the East on a vacation 
. Bob Evans, editor and. co-publisher of the Quincy, Mass., Eve- 
ning News, and Katherine Jane Rowe, secretary of Chicago’s Junior 
League, will take their vows late in September. . . 

Gerard Lambert, Gillette Safety Razor Company chairman, and well 
known yachtman, took the yacht Yankee across to race in British 
waters, and was tendered a private dinner by His Majesty, an honor 
accorded few British subjects, and still fewer others. 
Commodore Lambert was host to King George on board the Yankee. . 

Bill Stewart, Chicago publishers’ rep., is still chuckling over the toy 
Westinghouse refrigerator he bought at a department store the other 
day. Despite the trade mark on the toy, the sales slip described it 


L. D. Burrill of the Syracuse Journal hurried the mending of some 
broken ribs arising out of a recent auto accident in order to sing with 
the Kiwanis men’s chorus in the big Sunday services opening the state- 
. Frank York, publisher of the Troy, N. Y., Record, is having 
more fun watching the progress of work on the expansion of his plant 
than on most vacations, and invites one and all to look over a fine 
modern layout around the end of September. . . 

After specializing in education, especially pre-school, George But- 
terly recently garnered an undertaking account. Now his co-workers at 
Frank Kiernan & Co. have presented him with a new motto: “We take 
you from the cradle to the grave.” . 


Morris Hart Straight, continuity editor of WHB, Kansas City, and Ann 
They were married last month and flew to 
Mexico City for their honeymoon. . . 


The 


Thorne, 


the J. Stirling Getchell agency has 


His handicap was 80 and he 


. Dr. George 


Ed’s Elco 


His new 


The owner's 


Subsequently 


apparently worked just right for 


Baker, Lusk, Elected 


Agency Vice-Presidents 


William R. Baker, Jr., and Robert 
E. Lusk have been elected vice-presi- 
dents of Benton & Bowles, Inc., New 
York. 

Prior to joining the agency in 1933, 
Mr. Baker had been associated with 
Batten, Barton, Durstine & Osborn 
for ten years as an executive on food 
accounts. 

Mr. Lusk, in turn an agency man, 
advertising manager of Macy’s and 
publicity director of L. Bamberger & 
Co., has been serving as a General 
Foods account representative. 


Brewer-Weeks Appointed 


Brewer-Weeks Company, San Fran- 
cisco, has been appointed to handle 
the advertising of Poultry Producers 
of Central California, San Francisco, 
a farmer-owned and managed co- 


operative organization. 


Alexander Launches 


Sound Film Service 


Alexander Film Company, Colorado 
Springs, Colo., has released, for na- 
tional showing, a new form of talk- 
ing motion picture advertisement 
known as “Scenic Business Building 
Service.” 

Scenic presentations of America’s 
striking beauty spots, accompanied 
by a ghost voice giving descriptive 
detail in newsreel style, are followed 
by an animated art trailer, carrying 
locai dealer copy. One scenic adver- 
tisement will be released every other 
week to one advertiser in each town. 


Rayon Gets Howe 


Percival S. Howe, Jr., for the past 
ten years vice-president of Sunook 
Mills, Sunook, N. H., has resigned to 
become vice-president in charge of 
sales of Industrial Rayon Corpora- 
tion, with headquarters at the New 


Fox Abandons 
Ballyhoo Ads 


_. For Pictures 


Kansas City, Mo., Aug. 29.— Fox 
Midwest Theaters have introduced 
“The Screen Reporter,” a daily news- 
paper column, as a substitute for 
traditional display advertising of the 
“ballyhoo” type. 

More than 100 theaters are affected 
by the change. Each manager is to 
prepare an intimate, gossipy column 
of screen news. At the top of the 
column will be listed the daily pic- 
ture schedule. The rest of the column 
will present interesting sidelights on 
pictures, screen stars and local per- 
sonages. Only small pictures of 
leading players will be used. 

The advertisements will be one, 
two or three columns, as the situa 
tion may warrant. The same space 
used in the past will be employed. In 
most cases, newspapers are letting 
old rates stand. 

Such terms as “colossal” and “stu- 
pendous” are forbidden, and the 
columnist-manager may even under- 
state the values of forthcoming 
productions. In order to promote 
confidence in the new columns, Fox 
has made “panning” of films per- 
missible. 

Some managers have enthusiastic- 
ally tackled the problem of becom- 
ing columnists overnight, pleased 
with the outlet for their inner 
thoughts, while others have shown 
some qualms. 

The new plan has passed tests in 
Wichita and Hutchinson, Kas., and 
has attracted wide attention. 


Trane Inaugurates 


New Selling Plan 


The Trane Company, LaCrosse, 
Wis., manufacturer of heating and 
air conditioning equipment, is intro- 
ducing a novel merchandising help 
for contractors selling the 1936 line 
of Unit Heaters. 

The plan provides for direct con- 
tact between contractors’ prospects 
and the manufacturer, prospects be- 
ing supplied with direct mail litera- 
ture and a heating survey service to 
aid in closing sales. This direct sell- 
ing will be backed by space in news- 
papers and business papers, as well 
as direct mail. 


Globe Syndicate Started 


Globe Feature Syndicate has been 
organized, with headquarters at 681 
Market St., San Francisco. Harvey 
R. Malott, former newspaper publish- 
er’s representative, will head the or- 
ganization. Washington, D. C. of- 
fices of the syndicate will be in 
charge of William F. Robie, formerly 
advertising manager of Hearst papers 
y _— Mass., and Washington, 


McTammany Joins “Press” 


Chester McTammany, former busi- 
ness manager of the Columbus, O., 
Citizen, has been named comptroller 
of the Pittsburgh Press. Nelson 
Poynter, editor of the Columbus Citi- 
zen, will take on the added duties of 
business manager. 


Ma = i 
Good Signs 
Need GOOD 
TRANSFORMERS 


83% of the country’s better Display build- 
ers use Acme transformers, Why? Trans- 
formers are the heart of luminous tube 
displays. Acme’s balanced mechanical and 
electrical design and other exclusive fea- 
tures assure greater brilliancy of illumina- 
tion—noiseless and trouble-free operation. 
The neon display builder that wants to 
give you more than your money’s worth— 
will recommend Acme Transformers. 


The Acme Electric & Mfg. Co. 


1452 Hamilton Ave. 


York office. 


Cleveland, Ohio 
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I. S. C. Director 
Cites Pitfalls 
Of Coupon Copy 


Philadelphia, Pa., Aug. 28.—An 
avalanche of coupons can just as 
easily carry an advertiser toward 
the bankruptcy courts as toward 
bigger dividends, Paul V. Barrett, 
advertising director ot the Interna- 
tional Correspondence Schools, 
Scranton, one of the largest users 
of coupon copy, has warned the 
world. 

The destination, Mr. Barrett opines 
after years of experience in that 
type of advertising, depends entirely 
upon whether the advertiser has 
fired his broadside from a shotgun 
or a rifle. 

Mr. Barrett’s warning to “coupon 
novices” was made in a statement re- 
leased through N. W. Ayer & Co.,, 
Inc., advertising counsel for I. S. C. 

“The point often overlooked by 
coupon advertisers,” Mr. Barrett 
said, “is that the coupon must reach 
the right type of prospects. Other- 
wise, the advertisement itself and all 
the follow-up represent just so much 
money poured down a rat hole. 

“Coupon advertising is the most 
dangerous kind for any advertiser 
who has not previously figured out 
what type of prospects he wants to 
reach and how he is going to reach 
them. The faster the coupons come 
in from the wrong people, the bet- 
ter the business of the red ink man- 
ufacturers.” 


New Type Shown 


In Unusual Manner 


Merganthaler Linotype Company, 
Brooklyn, N. Y., has provided an un. 
usual type announcement in the pub- 
lication of “Emblems and Electra,” 
a booklet designed to show the 
beauty, for book-page composition, of 
its new type face, Electra. 

The type, designed exclusively for 
Mergenthaler and the booklet’s illus- 
trations are the work of W. A. Dwig- 
gins, while the text is composed of 
verses by William Rose Benet. The 
new face, of the modern family, is 
now available in 10, 16 and 18 point. 
Smaller sizes will be made available 
later. 


Moffett Leaves FHA; 
May Rejoin Standard 


President Roosevelt this week ac- 
cepted the resignation of James A. 
Moffett as Federal Housing Adminis- 
trator. Mr. Moffett, who was a vice- 
president of Standard Oil Company 
of California before coming to Wash- 
ington, is expected to rejoin that 
firm. 

Stuart MacDonald of Missouri, who 
is now acting administrator, is ex- 
pected to succed Mr. Moffett. 


Made Official Paper 


Wallpaper Magazine, New York, 
has been designated the official pub- 
lication of the newly-formed Wall- 
paper Institute. The paper is being 
improved and expanded under direc- 
tion of Ralph O. Ellsworth, pub- 
lisher. 


Ws <= e— 
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AT WASHINGTON’S FAMOUS HOTEL 
$3 up single - - $4 up double to Sept. 15 


Live at the 


WILLARD HOTEL 


14th and Pennsylvania Avenue 


Make it a Washington 
vacation! Parks are glorious 
and the new public build- 
ings are open. Live at the 
world renowned Willard 
Hotel—"The Residence of 
Presidents.’’ 


H. P. Somerville 
Managing Director 


ir -Conditioned Dining Room and 
_ Att aes Shon. Weite for folder. 


Three Class Accounts 


Name Reese Agency 


Thomas H. Reese & Co., New York, 
have been appointed by Delaine- 
Myrtle-Claire, Inc., importer and de- 
signer of gowns; La Mode Chez 
Tappe, wholesaler, manufacturer and 
retail designer of millinery; and 
Chez Femina, all of New York City. 

Class magazines, newspapers and 
trade magazines will be used for the 
three accounts. 


Drug Show for Milwaukee 


A state-wide drug show and drug 
merchandising conference will be 
held at the Schroeder hotel, Milwau- 
kee, Oct. 28-30, under the joint spon- 
sorship of the Wisconsin Pharmaceu- 
tical Association and the Milwaukee 
County Pharmacists’ Association. 


Baker to Fill 
Rogers’ Place 
On Gulf Show 


New York, Aug. 29.—Gulf Refining 
Company has signed Phil Baker, ra- 
dio, screen and stage comedian, to 
headline a new series of weekly 
programs over an extensive network 
of the Columbia Broadcasting Sys- 
tem. 

Baker takes over the spot on the 
new program which the late Will 
Rogers was to have occupied. One 
of radio’s most popular dance or- 
chestras and a vocal combination 
will provide musical portions of the 


show, which will be broadcast each 
Sunday from 7:30 to 8 p. m.; EST, 
starting Sept. 29. 

The new Gulf star first turned to 
radio two-and-a-half years ago and 
within a short period became one of 
the air’s most popular performers. 
He has also just completed work for 
a featured role in the new Twenti- 
eth-Century-Fox release, “Thanks a 
Million.” 

Some of Baker’s old “stooges” and 
some additional new ones will be 
heard as regular members of his ra- 
dio company. 

Gulf Refining has presented fore- 
most artists from many branches of 
the entertainment world in the past. 
Among those who have been heard 
on Gulf radio programs are Will 
Rogers, Irvin S. Cobb, George M. 


Cohan, Irving Berlin, the Revelers, 
and a number of Europe’s leading 
performers. 

Cecil, Warwick & Cecil, Inc., 
handles the account. 


Has Asthma Remedy 


Air Medicator, Inc., New York, 
has appointed Everite Advertising 
Agency, Inc., New York, for its elec- 
trical inhalator for asthma sufferers. 
For the present, local daily, rotogra- 
vure and radio advertising will be 
used. 


Shoe Firm Appoints 
General Shoe Corporation, Nash- 
ville, Tenn., has appointed Badger 
and Browning & Hersey, Inc., New 
York, for the Fortune and Skyrider 


divisions. 


le GAIN Central-Packer 


designers, sensing the ultimate 
trend in Outdoor Advertising, have © 
not only created a mural master- 
piece of manifest selling power but 
sounded an entirely new note in the 
keen art of Outdoor Advertising. For 
here is Outdoor Advertising with a 
sculptured beauty that definitely 
enhances the place where it is used. 


This latest Central-Packer contri- 
bution to the new era in Outdoor 
Advertising is a logical extension of 
the principles employed in the Ford 


New York; Lincoln Building © 


“Ruto Show” outdoor displays, 
which were advertised this Spring 
and discussed so favorably all over 


the country. 


There is an obvious selling value 
in this display far beyond any 
previous conception of Outdoor 
Advertising. These new painted 
display units are available to all 
advertisers using Central or Packer 
facilities. Complete details are 
ready for your use. Ask your ad- 
vertising counsel or write to any 


Central or Packer office. 


((Lentratl ) 


A PACKER OPERATION 
CENTRAL OUTDOOR ADVERTISING CO., Inc. 


CLEVELAND e 


Chicago; Wrigley Building 
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LivinG ROOM 
14-OX 20° 6" 


BED ROOM 
12°0« 17-0” 


Suites in a residential 
hotel that recommend 
themselves to account 
and other advertising 
executives who wish to 
live in the heart of New 
York's advertising dis- 
trict, one minute from 
152 agencies. Unusually 
large rooms, closets, 
windows (see floor plan). 
Note that suites have 
serving pantries and 
some have fireplaces. 
The Roger Smith res- 
taurant in The Winthrop 
serves club breakfasts 
beginning at 25c, lunch- 
eons from 50c and din- 


ners from 75c. 


Telephone Wickersham 2-1400 


HOTEL 


WINTHROP 


47th STREET AND LEXINGTON AVE. 
NEW YORK CITY 


\ 
A ROGER SMITH HOTEL 
s eeseiesiiiaenenanniiiesiaiiaienedaiaiieaiaiaeliandlll 


ADMEN RELAX AS 
CONGRESS ENDS 
HECTIC SESSION 


(Continued from Page 1, Col. 2) 
American Retail Federation was 
formed to “promote the business of 
chain stores throughout the United 
States,” and to influence the action 
of members of Congress “with refer- 
ence to legislation affecting chain 
stores and their holding companies.” 

The investigation covers clothing, 
groceries, furniture, hardware, shoes, 
jewelry, drug and .other lines sold by 
chain stores. 

In a final message to Congress, 
President Roosevelt asked that con- 
sideration be given during the recess 
for a study with a view to “formula- 
tion of proposed legislation for pre- 
serving permanently to the nation 
such social and economic advantages 
as were gained through previous 
emergency enactments.” 


Wants NRA 


He referred to a new NRA within 
the meaning of the Supreme Court 
decision, which would affect all in- 
dustry doing an interstate commerce 
business. President Roosevelt indi- 
cated that as a result of such a study 
there could be offered “at the open- 
ing of the coming session a well-con- 
sidered program for Congressional 
action.” 

He stated that reports had been 
received indicating that since the 
demise of the NRA there has grown 
a tendency toward serious impair- 
ment of established standards by a 
minority. He asked for an extension 
of the present NRA to cover provi- 
sions regarding wages, hours, child 
labor and unfair competition. 

Whether certain advertising prac- 
tices would be included as possible 
“unfair competition” is not definitely 
known, but it is indicated that many 
of the trade practices which received 
the sanction of the NRA when it was 
operating, would be expected to sur- 
vive. “Unfair competition” includes 
the same general provisions as are 
found in the new Federal Alcohol 
Control bill, it is pointed out, the 
FACA being originally a part of 
NRA. 

The President said that it is his 
“purpose during the adjournment of 
Congress to call into conference rep- 
resentatives of management, labor 
and consumers. in the hope that dis- 
cussion will create among them a 
general agreement as to the best 
means of accelerating industrial re- 
covery.” 


FTC Aid Urged 


President Roosevelt expressed sup- 
port for the efforts of the Federal 
Trade Commission to set up codes 
of fair practices, following the Su- 
preme Court ruling against NRA. 
He pointed out that agreements made 
by industries through the FTC and 
with the sanction of the President, 
“are exempted expressly from the 
penalties of the anti-trust laws, in- 
cluding criminal prosecutions, in- 
junctions and triple damages. By 
such action, industry can undoubt- 
edly do much to preserve the very 
substantial gains made while the 
codes were in effect.” 

Two bills reviving the power of 
the NRA were lost in the closing 
weeks of Congress. One was intro- 
duced by Senator Walsh of Massa- 
chusetts and the other by Representa- 
tive Walter of Pennsylvania. An 
effort will be made to rewrite these 
bills in harmony with the Presi- 
dential message, it is predicted. 


Price-Fixing Out 


The Agricultural Adjustment Ad- 
ministration was strengthened by the 
74th Congress and efforts were made 
to eliminate unconstitutional provi- 
sions. The new act seeks to define 
every step that may be taken within 
the limits of interstate business, 
while providing the machinery that 
will make possible the cooperation of 
states. The act ratifies and confirms 
all past AAA acts, including adjust- 
ment contracts, taxes, benefit pay- 
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Re applying creas, washes face with plenty of 
Es water morning and night. 
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Next, gives face an “ice-cube massage" (cube 
wrapped in cloth). 


Her smooth skin as schoolgirl complexion are the 
envy of her friends 
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Rochester Gas & Electric Com- 
pany, through Daniel Starch and 
Staff, has been regaling consum- 
ers with the adventures of Mr. & 
Mrs. Rochester and their family, 
with the result that sales of ap- 
pliances and current are reported 
as exceptionally good. 


effect.” The Supreme Court in its 
AAA-NRA decision called attention 
to the fact that such information has 
not been available to the public. 

A Central Statistical Board was 
also created by Congress, to promote 
the development and coordination of 
statistical services carried on by the 
federal government, and “so far as 
may be practicable, of other statisti- 
cal services in the United States.” 


“Keen Disappointment,” 
Edgar Kobak Comments 


New York, Aug. 28.—Failure of 
Congress to enact legislation before 
adjournment extending regulation of 
the food, drugs and cosmetics indus- 
tries is a keen disappointment to 
leading advertising men and women 
who have been active in efforts to 
eliminate harmful advertising prac- 
tices, Edgar Kobak, chairman of the 
board of the Advertising Federation 
of America, declared here today. 

The A. F. A. was one of the organi- 
zations which consistently backed the 
Copeland bill during the past session 
of Congress, after it had been revised 
to overcome the objectionable fea- 
tures of the original Tugwell bill, 
introduced at the previous session. 

“Passage of the Copeland bill in its 
revised form was finally favored by 
a number of other important adver- 
tising associations, including the 
American Association of Advertising 
Agencies, the National Publishers 
Association, and the National Edi- 
torial Association,” the A. F. A. said. 
“Opposition to the bill had declined 


ments, marketing agreements and 
licenses to handlers of farm prod- 
ucts. 

A new clause designed for the pro- 
tection of consumers was included in 
the act, to make clear that no steps 
may be taken to maintain prices 
above what is termed fair exchange 
value. 

AAA contends that the present law 
strengthens marketing agreement 
methods for producers of milk, fruits, 
vegetables, soy beans, pecans and 
walnuts, tobacco, and naval stores. 
Licensing of handlers as a means 
for enforcing marketing agreement 
has been abolished. Instead, market: 
ing agreements are to be enforced 
by administrative “orders,” but these 
cannot apply to apples or to fruits 
and vegetables for canning, except 
olives and asparagus. The elimina- 
nation of price-fixing is specified for 
all commodities except milk. 

Included in the AAA is a farm-ad- 
justment program for potato growers 
and extension for another year of 
the tobacco control act and the cotton 
control act. 

The tobacco inspection act author 
izes the Secretary of Agriculture to 
investigate the marketing of tobacco 
and establish official standards for its 
grading, and to demonstrate the offi- 
cial standards and prepare and dis- 
tribute samples of these grades at 
reasonable charges for such service. 


Alcohol Control Bill 


Under the farm research act, the 
Secretary is to conduct research into 
laws and principles underlying basic 
problems of agriculture in its broad- 
est aspects. This may include re- 
search relating to quality, improved 
methods of production, distribution 
and new and extended uses and mar- 
kets for agricultural commodities 
and by-products. 

The federal alcohol control bill ex- 
tended the authority of the Treasury 
over all alcoholic beverages except 
brewer’s products. The new law 
makes it unlawful for any distiller, 
rectifier, blender or other producer 
to indulge in various kinds of un- 


lawful trade practices. These prac- 
tices relate to “exclusive outlets,” 
commercial bribery, consignment 


sales, labeling and advertising. 

Under the newly enacted bill, the 
Treasury Department’s control of al- 
coholic beverages through its tax 
powers are undisturbed. The law is 
to be administered by a division of 
the Treasury, whose chief will be 
named by the Secretary. 

Congress also approved the Fed- 
eral Register Act, which established 
a newspaper, the “Federal Register.” 
This newspaper will print daily all 
Presidential proclamations and execu- 
tive orders except such as have “no 
general applicability and _ legal 


until at the close of the recent hear- 
ings before the sub-committee of the 
House interstate and foreign com- 
merce committee most of the impor- 
tant elements interested in this legis- 
lation were in substantial agree- 
ment.” 


Would Help Greatly 


““In its present form, the Copeland 
bill is an urgently desirable piece of 
legislation,” Mr. Kobak said, “and it 
should be a very constructive influ- 
ence on advertising as a whole. It 
is to be regretted that the bill was 
lost in the last minute rush. The 
Advertising Federation would like to 
3ee Congress take it up immediately 
upon reconvening in January and 


pass this much-needed revision of the 
old food and drugs law. 

“Despite the fact that in certain 
quarters there still is some opposi- 
tion to extending the authority of 
the Food and Drugs Administration 
to include regulation of advertising, 
passage of the Copeland bill will un- 
doubtedly react to the best interests 
of all who benefit from good adver- 
tising, besides protecting the con- 
sumer against abuses which are not 
prohibited under existing law. While 
the A. F. A. is a staunch advocate of 
the principle of self-regulation of ad- 
vertising, we realize that there is an 
illegitimate fringe requiring the 
force of punitive law. 

“It is to be hoped that the present 
favorable attitude toward the Cope- 
land bill will be maintained in order 
that it may be passed early in the 
next session of Congress.” 


New Jersey Judge Denies 
Writ in Beer Sign Case 


Supreme Court Justice Case of New 
Jersey has denied a writ of certiorari 
to review the validity of a regulation 
of State Beverage Commissioner Bur- 
nett barring signs bearing trade 
names outside licensed liquor places. 
The writ, sought by three tavern 
owners, involved Premier-Pabst Sales 
Company, Schlitz Brewing Company 
and Anheuser-Busch, Inc. 

Citing the dangers of brewery con- 
trol of retail liquor establishments, 
Justice Case said that any reasonable 
regulation to prevent such control 
was to be commended, and that to 
permit the three concerns to con- 
tinue use of their signs would be 
unfair to other establishments which 
had complied with the regulation. 


BDemarvers Filed 
in Alabama Suit 


Demurrers to the suit of the Mont- 
gomery Journal Publishing Com- 
pany denying all allegations of the 
complainant were filed in the United 
States district court in Montgomery, 
Ala., Aug. 28, by the Birmingham 
News Company, Mobile Daily News- 
papers, Inc., and the Montgomery 
Advertiser Company, all former mem- 
bers of the Alabama Group, now dis- 
solved. 

The suit against the Alabama group 
charged that rate reductions were 
made to the detriment of the Mont- 
gomery Journal. 
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Repetition that pays—the logical dealer tie-up. 


Cash in on the interest created by 24 sheet 
posters, remind them again at the point-of-sale. 


The same fine qualities that distinguish ERIE 
POSTERS will be found in ERIE POSTERETTES. 


Brilliant colors, lasting inks—they have every- 


Are we quoting on your posters? 
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‘ d aa py. Cleansing ustomers 
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A dvertisi ng| Hand to Store Of Drug Group| With New Slant 
i- 
. The rate for this department is 40 (Continued from Page 1, Col. 3) (Continued from Page 1, Col. 4) New York, Aug. 29.—As a result 
cents a line (not agate line); mint- monial advertisements, which ran cially those referring to drug prod-|of encouraging sales response to the 
4 mum, $2. page size in all the city’s dailies, was ucts and cosmetics. first six months of a one-year experi- 
“ ms gs both being headed with a “We have observed the work that |ment with a dramatic type of adver- 
" PHOTO-OFFSET a a ae me eae has been done by the Proprietary |tising, the National Surety Corpora- 
- ECONOMIZE!! Reproduce Sales|plan, and including a huge portrait Aassclation's a@visery consmsitinn in |9E SSS Seaeestnae amneee ESS 
n Letters, Price Lists, Bulletins, Testi-|and a eulogy of the endorser. its efforts to improve advertising bi — —. ths th 
e monials, Diagrams, Illustrations, etc.}| Ford and Garner were among a standards and we believe this organi- ana ie wed ; - _ hon ; mesa 
600 copies $2.50; add’l hundreds 20c.| number of leading men in industrial zation has already exerted a far a on aon a bg . l “> nd 
it Cuts unnecessary. Samples. Laurel|and public life who responded to a reaching influence in curbing unwar- ~y po prayenine: ~ = ed heya 
D- Process, 480 Canal St., New York| preliminary announcement with ex- ranted claims and generally improv- |, an noone er Movers pose br 
r City. pressions of approval. Instead of ing the tone of advertising. es pre nd heres grer d Pe Mae ie 
e asking the most important of this “Through its scientific section, w Headlines gene 7 “This little 
Pa POSETIONS WANTED group for formal testimonials, Mr. Sempened of sesagnised SuANeCNNNe | oe os ise,” and “Y heck 
If you're looking for a man with 20| Price submitted completed copy of and scientists, the association has oa damage wae Fs rpg Seed 
years experience—if you're looking | testimonial advertisements incorpo- facilities for testing products as to| 4 several of the advertisements list 
for a man who has made $10,000 a|rating the expressed views of the therapeutic value, and its advisory 
s year—I won’t do. But if you want |respondents and asked for an O. K ° ° committee works harmoniously with |SDecific instances of payroll, swin- 
a - | Here is Cora Concora, new Con- | sovernment agencies. dling and check forging which were 
i common sense—and want it to pro-|It came through promptly from both tai Cc i dvertisi ee protected by National Surety Corpo- 
7 duce copy and campaign ideas—also|Ford and Garner and from most of | [o'"er oes ene As an associate member, we will). tion bonds 
mn i a figure, created through The |endorse activities of the committee ; 
r- merchandising ideas—a young man/|the others. 4 ’ Previous campaigns for the various 
ie now employed in the field of market-| Mr. Price was as startled as his Buchen Company, Chicago. 2nd be guided by its reports on prod- types of insurance services supplied 
8. ing research will be available to offer|public when the Vice-President ucts and advertising copy. by this company have been rather 
n this combination. Box 623, Chicago.|emerged from the obscurity of his We appreciate our responsibility 
“ ska eee: a; tena aaa teenie Canada Dry to to the radie audience and we ere staid, institutional affairs after the 
Ly to a commercial enterprise. definitely in favor of advertising con- gad of much financial advertis- 
a F. J. Wessner Made Mr. Ford’s reaction was even more Introduce New trol that 2 reasonable ane tale Or ms copy is being tirried by ap- 
s, Radio Sales Chief | surprising, since, according to report, Ge Saree proximately 25 business, banking and 
le F. J. Wessner has been appointed | ¢ bas learned to husband his ideas Type Beverage insurance journals. The advertising 
“4 peneral sales manager for Hational oe oe oe = pn Hearst Advances is edited for each group, although 
nion o Corporation, New York,|models are about ready. suc ; he general the: ains th ‘ 
“ succeeding H. A. Hutchins, who re-|times he is often interviewed for New York, Aug. 29. —- Advertising RA meaner and Suntep . Aye ieciioh os ode ee ae 
e signed to enter the agency field with | front- spot biects of " . , a NY a : : oefer, for several years 
h Western Advertising Ansuey, tas. ye + s on subjects of gen-|on Canada Dry’s new soft drink prod- | voctern manager of American Drug- other magazines of national circula- 
Chicago. ae uct, Spur,” which is described aS|gist, has been appointed business |tion to next year’s schedule. 
Mr. Wessner has been engaged in 2 B grnocgen = beverage,” will mannane of ns &é Coury, Canaee The Hudson Advertising Company 
sales promotional work with Na- 2 at egin next spring. publication of International Maga-|is the agency. Michael Gore is ac- 
° tional Union since the formation of Texas Association Elects Since sales of this variety of prod-|zine Company, New York. count executive. 
it the company in 1929. soaker ate a Pag epg uct are, for the most part, restricted | Harry Dunlap, formerly of the i es 
. “ Ss .j/eastern staff of Good Housekeeping, 
a“ Texas Press Association at the an-| °° es pn asesiael gpireerne din Ber tiie has been made business scone a Y.M.C.A. Opens Classes 
m “Ti 9 Cc olid t * ing campaign is contemplated until , 
~ imes onsolidates nual meeting. Other officers elected . House Beautiful. Starting Sept. 19, N York Y.M 
. were Henderson Shuffller Odessa that time. For the present all effort & sept. 4 ew tor at 3 
ed Its Representation Toone Ma ’ keel Seow C.A. Schools, 5 W. 68rd St., will open 
> News-Times, vice-president, and J. C.| will be concentrated on achieving ° ° classes in advertising, marketing and 
m _ With the addition of the New/|Smyth, Scurry County Times, secre-|complete distribution in the metro. Urges Joint Tire Copy oaiemnandite et ong Ha aivontien of 
— England and Pacific anes territories, | tary. politan district. Dealer displays are| A nation-wide cooperative advertis-| Philip Ritter, Jr., and Guy C. Carr. 
ry > igell =, yay J ii agg nie ————- now in preparation. ing —— to awaken motorists to cremations, 
m- The new product is marketed in|the dangers of driving on smooth ° 
is- tasougnent the Catied States. ; Another for Rooney an eight-ounce bottle and is not |tites, and the establishment of Octo- Ward Appoints Howard 
a .. ran A eanue, for eoveees Duvernoy Bakeries, New York planned for “mixer” use as are other ber as the country’s first semi-annual William Howard, formerly adver- 
up years a member of the national ad-|chain of French bakeries, has ap- tire inspection month, are advocated | tising manager of Gimbel Bros., Inc 
re vertising staff of the Times, has|pointed Alfred Rooney Company, |™embers of the Canada Dry family. |in the August issue of Tire Review,|New York, has been appointed retail 
nt joined the Woodward organization as |New York. Newspapers and business| J. M. Mathes, Inc., will handle the| Akron, 0., by Edward S. Babcox, pub-| advertising manager of Montgomery 
manager of the Boston office. papers will be used. account. Carle Rollins is the account | lisher. Ward & Co., Chicago. 
sai executive. 
For Department Stores! | °774°", ©ompary 
p =| | 
Greets Tourists 
The Greatest Christmas ny the Best 
P moti . New York, Aug. 29.—The fall cam- 
ro otion in the Country paign of Borden’s Farm Products 
. Company on Golden Crest fluid milk 
<4eD bas e lf ( broke this week in 11 newspapers in  @) 
eS New York and Brooklyn with a 500- 
a | quet™ venlu ces “ line topical advertisement using a 
© “home-coming vacationists’” copy 
£ theme. Forty-four suburban news- | ad s 
° papers will also carry the series. t 
“ oe a a TO me The first advertisement, which pic- ngre i¢n ) 
| - tures crowded Grand Central station, 
a is written in newsy style. A four- 
Advertising Managers! Execu- column head says, “Home-coming Here i ee ee Seed 
tives! Your toy department busi- Vecetioniats Fleck to Golden Crest.” 1) are le aus secipe thas is 0 toveste wih 0 quant sump etvetiene Senate 
ness depends upon its promo- Future advertisements will direct " wes 
tional material ADVENTURES attention to a special type of Golden 
: Take 577,503 ardent sportsmen; make their average age 36 
IN epee sans GROVE will ge preva pod yee bs grog e Alias years; give them above-average incomes and free-spending 
make your loy Department abso- GR ClIOEeR! Ceyecs a ” habits; add a strong hobby magazine enthusiasm and distribute 
lutely the most popular in the city the vitamin D content. This milk is in the most prosperous sections of the country. 
. . + and will smash all Toy known as Golden Crest Irradiated 
Sales Records! bg D — ye a ye Pros Then contact through the above-mentioned favorite hobby maga- 
cent more than the ordinary Golden zine at one of the lowest rates in the all-man field ($2.81 per 
@15 quarter-hour radio programs — brand. : “ Sie a page per thousand). 
packed with more merchandising four <a MeCana-richeon, Reva P . 
ideas than any other Christmas te th . a saunaiek The results will help you to understand why so many advertisers tell us 
e plan in the whole country! No s the agency. 8 that the National Sportsman—Hunting & Fishing combination is the 
és executive. most productive medium on their list. 
guesswork! No large expendi- ie ame \ 
tures!) AND HOW IT BRINGS ° ° ° * 
THE CROWDS! Wisconsin Pupils to : q 
Learn Dairy’ Valeel| NATIONAL SPORTSMAN | 
An all-star cast assembled from the biggest A law has been passed by the Wis- : q 
attractions in radio and the screen! Now this consin legislature appropriating * 
sensational program (electrically transcribed) $5,000 annually for compiling and 
with COMPLETE merchandising plans comes furnishing to schools educational 
to you at a phenomenally low pricel Here's material on the food and health value 
your chance to break all Toy Sales Records of dairy products. 577,503 
as 3 other leading department stores havel Under the measure, all schools of aac. aeedinee $1,620 
: F — «ee the state are required to devote at a e 
Representatives in Principal Cities least 15 minutes in each school week (ABC) Be ? 
WRITE OR WIRE FOR DETAILS TODAY! to study of the material. ’ q 
aaa 4 3 : ; 
s| kK “Lamplighter” Returns 
- a 
; ; Jacob Tarshish, radio character 5 
= i és aspec— iad ols a hihios. INC. known for his philosophical talks,|| ff U N Tl N G & F ' C 44 | N G 
eis : ee will return to the air Oct. 1 in a series 
‘ 140 BOYLSTON STREET BOSTON, MASSACHUSETTS © 4 joe ng penne eee B New York Philedelohie 
\ : ; roducts, Inc., for ooth paste, oston ew Yo Chicago iladelphi 
One of the Country’ Leading Program Producers! Kreml, Dr. Edward’s Olive tablets . 
— ; and Musterole, over the Mutual chain. 
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BIG DRIVE FOR 
AUNT JEMIMA'S 
FLOUR PLANNED 


Chicago, Aug. 29.—On behalf of 
Aunt Jemima pancake flour, the 
Quaker Oats Company will launch an 
extensive newspaper and magazine 
campaign next month, characterized 
by many unusual features. 


Fifty-nine newspapers in 51 major 
cities throughout the country will 
carry weekly copy of 600 lines start- 
ing Sept. 20 and continuing until the 
first week in December. 

Each newspaper advertisement 
will present a menu for a full meal 
with a dish made from Aunt Jemima 
pancake or buckwheat flour as one of 
the items. This type of copy is being 
used because surveys demonstrated 
that meal-planning is a major worry 
for housewives. 

Copy will give equal prominence to 
all other products making up the 
meal, but will not mention brand 
names of those products. Retailers 
are expected to give wholehearted 
support to the campaign, by display- 
ing merchandise groups to promote 
sales of an entire meal. 

General Foods has offered to men- 
tion Aunt Jemima’s meal on its 
weekly Log Cabin syrup program, to 
be broadcast over an NBC network 
starting in September. This tie-up 
however, is only tentative. 

Quaker Oats Company has sched- 
uled a full page in The American 
Weekly of Oct. 13, as part of its Aunt 
Jemima campaign. 


Offers Recipe Book 


Full-page space will also be used 
in Delineator, Good Housekeeping, 
Ladies’ Home Journal, McCall’s, and 
Woman's Home Companion, starting 
with October issues, and continuing 
to the end of the year. Black and 
white, and color will be used. 

An elaborate recipe book, “Aunt 
Jemima’s Album of Magic Menus,” 


will be offered in the magazine copy 
only, in return for a coupon and an 
Aunt Jemima carton top. 

The campaign is being handled by 
Lord & Thomas, Chicago. 


Changes Name, Expands 


Standard Radio Advertising Com- 
pany, Inc., Hollywood, Cal., has 
changed its name to Standard Radio, 
Inc., and is carrying out an expan- 
sion program by opening new offices 
at 6404 Hollywood Blvd. and signing 
additional artists for its program li- 
brary service. 


Chester Foust Joins 


Chicago BBDO Office 


Chester Foust, formerly with Er- 
win, Wasey & Co., Inc., in Chicago 
and New York, has joined the Chi- 
cago office of Batten, Barton, Durs- 
stine & Osborn, Inc., in an executive 
capacity. 


G. J. Kilroy Resigns 
George J. Kilroy, for the past 25 
years in the advertising department 
of International Silver Company, 
Meriden, Conn., has resigned to de- 
vote his time to other advertising 
interests. 


Greene Adds Burnham 


Rufus Bradford Burnham, formerly 
president of Burnham Advertising 
Agency, New York, has joined James 
A. Greene & Co., 10 Pryor St., At- 
lanta, as account executive. 


Editor J. K. Joyce Dies 


James K. Joyce, managing editor 
of Memphis, Tenn., Press Scimitar, 
died Aug. 27 aboard the S. S. Con- 
tessa while on a Caribbean vacation 
cruise. 


Young Makes Change 


Walter Young, formerly advertis- 
ing director of the New York Eve- 
ning Post, is joining the general ad- 
vertising department of the Hearst 
Newspapers at New York on Oct. 1. 


Lennon Forms Art Service 


James A. Lennon, former art di- 
rector of United Advertising Agency, 
New York, has organized a free-lance 
studio of his own at 149 E. 40th St., 
[New York. 


SERVING 
146 different lines 
of business 


Visit most any retail store in the land 
and you'll find a working sample of 
“US”... product of an organization 
whose beginning dates back more 


sheet 


Pieces of color that make sales! y — 
Typical of “U S” products is ‘build 
this HERSHEY “Index Recipe 
Book,” developed and sold by 


the Palmer Division of “U S”. 


than a half century . . . who shakes 
hands with customers in every state 
in the Union . . . experienced in pro- 
ducing “point-of-sale” helps for 146 
different lines of business . . . skilled 
in promotion and packaging . . . 
trained in creating merchandising ma- 
terials for every purpose, from candy- 
bar cartons to cutouts, labels to 24- 


posters . . . equipped with 


unmatched facilities, as complete as 
they are modern. 


Not surprising, then, that “U S” talks 


language and is qualified to 
“products that help sell your 


products.” “U S” works with Agen- 
cies and Advertisers. 


THE UNITED STATES PRINTING & LITHOGRAPH CO. 
i eenmennerenennceremnnemamenennmmmnened 


CINCINNATI 
320 Beech St. 


NEW YORK 
52-V E. 19th St. 


CHICAGO 
205-V W. Wacker Dr. 


BALTIMORE 
420 Cross St. 


NEW YBRY ODOR 


The newest, and fifth member of 
the Ybry perfume line, Joie de 
Vivre, comes in this attractive 
bottle which in turn is encased in 
an antique satin-lined box. 


John B. Curry 
Elected Head 


Cincinnati, O., Aug. 28.—John B. 
Curry, of Boston, was elected presi- 
dent of the International Association 
of Printing House Craftsmen here 
today, at the organization’s annual 
convention. He succeeds Thomas E. 
Cordis, San Francisco. About 1,000 
members from all parts of the United 
States and Canada attended the con- 
vention. 

Clark R. Long, Washington, D. C., 
was elected first vice-president; 
George Marshall, Toronto, second 
vice-president; and John M. Callahan, 
Cincinnati, third vice-president. Mark 
A. Mullee, Newark, was re-elected 
treasurer and L. M. Augustine, Balti- 
more, secretary. 

Many leaders in printing and litho- 
graphing addressed the convention. 
Minneapolis was chosen as the con- 
vention city for 1936. 


Lewis Is Media Head 
at Benton & Bowles 


A. M. Lewis has been appointed 
head of the media department of 
Benton & Bowles, Inc., New York, 
succeeding Lucian L. King, who re- 
signed this position and the office of 
treasurer. 

Mr. Lewis joined the agency in 
January, 1934. He was formerly 
with J. Walter Thompson Company 
and Geo. Harrison Phelps. 


Watson Buys Texas Paper 


E. C. Watson Publishing Company, 
Harlingen, Tex., publisher of Tezas 
Citriculture & Farming, has _ pur- 
chased Texas Grower € Valley 
Farmer, Corpus Christi. The two 
papers will be consolidated and pub- 
lished at Harlingen as Tezas Citri- 
culture & Farming. 


Test Dog Soap Copy 
Hugo Wagenseil & Associates, Day- 
ton, O., are placing a test campaign 
on Trisom Insecticide Shampoo Dog 
Soap, manufactured by Fountain 
Products Company, Dayton. 


Kudner Signs Lease 


Arthur Kudner, Inc., New York 
agency which will begin operations 
Oct. 1, has leased offices on the 32d 
floor of the International Bldg., 630 
Fifth Ave. 


Beck Milling Appoints 

Beck Milling Company, Waukesha, 
Wis., manufacturer of stone ground 
whole wheat flour, has appointed Ad- 
vertisers’ Service, Inc., Milwaukee, to 
handle its advertising. 


Wales Is Promoted 


James A. Wales, Jr., son of the 
president of the agency, has been ap- 
pointed space buyer of Wales Adver- 
tising Company, New York. 


Miss Charne to Agency 


Majorie Charné, creator and de- 
signer of displays, has joined Zinn 


and Meyer, Inc., New York agency. 


Of Printers 


DRUGGISTS OF 
CHICAGO BACK 
PATMAN’S WORK 


Attack “Chiseling” by Chain 
Stores 


Chicago, Aug. 30.—Swinging into 
step with Congressman Patman of 
Texas, who called upon Congress in 
the recent session to prohibit special 
allowances by manufacturers’ to 
chain store organizations, the Chi- 
cago Retail Druggists Association 
last night forcefully endorsed the Pat- 
man bill and launched plans for gain- 
ing national support for the measure. 

At a special meeting prior to the 
convention of the National Associa- 
tion of Retail Druggists at Cleveland 
Sept. 18, the Chicago druggists 
adopted the following resolution: 


Discounts Criticized 


“Whereas, Congressman Patman of 
Texas has introduced a bill in Con- 
gress to strip from the chain store 
and other large outlets certain un- 
fair advantages they have obtained 
by chiseling manufacturers for enor- 
mous discounts and extra allowances 
not given to smaller independent re- 
tailers, and 

“Whereas, the introduction of this 
bill caused a special committee of in- 
vestigation which resulted in startling 
disclosures exposing the unfair and 
unscrupulous trade conditions exist- 
ing between many manufacturers 
and syndicate stores; therefore be it 

“Resolved, that the N. A. R. D. 
tender to the Honorable Wright Pat- 
man our most hearty thanks and our 
unstinted personal and associated 
support toward enactment of the law 
which he has sponsored.” 


Will Urge Action 


When the national group  as- 
sembles, the Chicago druggists will 
urge the NARD to adopt the resolu- 
tion and to bring all conceivable pres- 
sure to bear upon Congress at its 
next session to make the Patman bill 
law. 

The Patman investigating com- 
mittee disclosed that manufacturers 
had given special grants to chain 
organizations which were not made 
to independent retailers, according to 
the association. H. J. Holthoefer, 
secretary of the Chicago Retail Drug- 
gists Association, indicated to ADVER- 
TISING AGE that there is some discus- 
sion among individual druggists of 
possible action against such manu- 


facturers, but that opinion had not 
crystallized into definite proposals for 
action. 

The Chicago group also urged that 
sales of drugs be confined to drug 
stores, and asked that the NARD 
back a provision to this effect for 
inclusion in new food and drug legis- 
lation. 

“Whereas,” the Chicago druggists 
stated, “sales of drugs in outlets 
other than drug stores is increasing, 
to the detriment of the public health, 
and 

“Whereas, there are likely to be 
several proposed food and drug bills 
presented to Congress when it next 
convenes, therefore, be it 

“Resolved by the C. R. D. A. in 
speeial meeting assembled, that we 
urge the N. A. R. D. officials to per- 
fect a suitable drug control provision 
restricting the sale of drug products 
to retail drug stores, and to put the 
full force of N. A. R. D. influence be- 
hind the inclusion of such a provi- 
sion in any new food and drug legis- 
lation that is passed, or its addition 
as an amendment, should the present 
food and drug act be upheld.” 


Other Complaints 


Another resolution, headed “Un- 
profitable Magazine Sales,” declared 
that magazines occupy considerable 
space and choice location in most 
drug stores, and stated the complaint 
that in many cities delivery charges 
are made in addition to the cost. 
N. A. R. D. was urged to obtain a 
satisfactory solution “of this unfair 
condition.” 

The Chicago association also 
adopted resolutions urging a national 
fair trade law; abolition of federal 
“nuisance” taxes; and passage of a 
federal prophylactic law restricting 
sale of prophylactic devices to physi- 
cians and pharmacists. 

The Chicago Retail Druggists As- 
sociation helped to pay traveling ex- 
penses of Congressman Patman, on 
his recent trip from Washington to 
this city, where he made a fiery 
speech Aug. 19, charging that Con- 
gressional investigation has shown 
that there is “real danger of the in- 
dependent merchants of this country 
being wiped out within a very few 
months.” 


Martin Kidder Appointed 


Martin H. Kidder, formerly publi- 
city director of the Link-Belt Com- 
pany, Chicago, has been appointed ad- 
vertising and industrial relations di- 
rector of American Foundry Equip 
ment Company, 555 Byrkit Street, 
Mishawaka, Ind. 


Ziff Starts New Paper 

W. B. Ziff Company, Chicago, has 
begun publication of Mail Order 
Journal, a monthly for users of mail 
order sales and advertising methods. 
Lloyd Kenyon Jones will edit the 
paper. 
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1400 large rooms...each 
with bath (tub and shower) 
Servidor and radio... from 


$950 $950 


TWO-ROOM SUITES from $7.00 
Special Rates For Longer Periods 


Stotel 


x 


a 4 STAR HOTEL 


in New York 


*& for BUSINESS...1 block from 
Times Square, 3 blocks from 5th 
Ave. 8 minutes to Wall St. Under- 
ground passageway toallsubways. 


*& for DINING...3 fine restaurants 
to choose from—the Coffee Room, _ 
the Tavern Grill and Bar, and the 
Main Dining Room, with dancing. 


* for RECREATION...69 fine thea- 
tres within 6 blocks. 1 block from 
Broadway...4 short blocks to 
Madison Square Garden. 


* for QUIET SLEEP...Our 32 stories 
of fresh air and sunshine assure 
you: quiet rest. Simmons beds as- 
sure you comfort. 


JOHN T. WEST, Manager 


FRANK W. KRIDEL 
Managing Director 


44TH TO 45TH STREETS AT 8TH AVENUE - NEW YORK 
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A.N.P.A. Issues 
Cost Study on 
Radio Programs 


New York, Aug. 29.—There are 
19,001,592 homes with radios in the 
United States, but a study of 79 na- 
tional broadcasts from October 1934 
to May 1935 indicates that the aver- 
age listening area of these programs 
embraced 12,489,886 sets, a study of 
radio listening habits just released 
by the Bureau of Advertising of the 
American Newspaper Publishers As- 
sociation asserts. 

Of the radio homes in each listen- 
ing area, 36.4 per cent were found 
to have their sets turned on at any 
given time between 7 and 10 p. m., 
the study says, establishing a nu- 
merical audience of 4,546,318 listen- 
ers. But they did not all listen to 
the same program, the “average” 
number of listeners to any one sta- 
tion or chain being 1,102,606, accord- 
ing to the Bureau. 

Of the 79 programs studied, 54 
reached less than the “average” au- 
dience and 25 reached more. The 
average cost per broadcast was 
$8,052, of which 35.6 per cent repre- 
sented talent cost. 

The study concludes with the as- 
sertion that “only a few advertisers 
appear to be getting their share of 
the radio audience at a reasonable 
cost.” 

In releasing the study, Samuel 
Carter III, promotion manager for the 
Bureau, said: “While we are natur- 
ally biased in behalf of newspapers, 
I have tried to make this report an 
unprejudiced analysis of what radio 
may offer the average broadcast ad- 
vertiser.” 


Sugar Campaign Starts 

R. C. McAteer & Co., Pittsburgh, 
have launched a newspaper campaign 
on their Swansdown powdered brown 
sugar, the copy theme being: “A 
breakfast treat on cereals and fruit.” 
Spot radio is also being used. 
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Thomson, Jr., to Cleveland 


Alexander Thomson, Jr., of the 
Cincinnati sales office of Champion 
Coated Paper Company, Hamilton, 
O., will leave Cincinnati early in 
September to become associated with 
Joseph Reed, manager of the cen- 
tral sales office of the Champion 
company, Terminal Tower, Cleveland. 
Territory Mr. Thomson will contact 
from the Cleveland office will include 
Detroit, Akron, Toledo, Syracuse, 
Rochester and Buffalo. 


Vintex Has Agency 
Fanwood Chemical Company, Fan- 
wood, N. J., has appointed J. P. 
Muller & Co., New York, for Vintex, 
a chemical treatment which strength- 
ens the fibers and prolongs the life 
of silk or rayon hosiery and other 
garments. A campaign in local me- 
diums will start in 30 days. 


Joins “Geographic” 
Francis Woodworth has resigned 
from the San Francisco office of Lord 
& Thomas to join the staff of Na- 
tional Geographic Magazine. 


Rate Variation 


On Program for 
T.N.P.A. Meet 


Houston, Tex., Aug. 29.—John Ben- 
son, president of the American As- 
sociation of Advertising Agencies, 
and William C. D’Arcy, president of 
D’Arcy Advertising Company, St. 
Louis, will engage in an “across the 
table” discussion on _ retail-general 
rate differentials, with members of 
the Texas Newspaper Publishers 
Association at the group’s annual fall 
meeting Sept. 7-8 at Corpus Christi. 


To Discuss A. B. C. 


Rhea Howard, Wichita Falls Rec- 
ord-News and Times, chairman of 
the T. N. P. A. committee on circu- 
lation, will lead a discussion of the 
recent Newell committee report on 
A.B.C. reorganization. Southern news- 
print mill developments will be re 


viewed by J. L. Mapes, Beaumont iad 
terprise and Journal. 

Others who will lead discussions 
are G. W. Camp, Amarillo Giobe and 
News; Miles Leche, Southwest Asso- 
ciation of Advertising Agencies; 
Louis N. Goldberg, Austin American 
and Statesman; and D. A. Greenwell, 
Dallas Times-Herald. Ted Dealey, 
Dallas News and Journal, is presi- 
dent of T.N.P.A. 


West Picks Lefton 


West Disinfecting Company, Long 
Island City, N. Y., maker of CN dis- 
infectant and other products, has 
named Al Paul Lefton Company, Inc., 
Philadelphia, to handle its advertis- 
ing. The account will be serviced 
from the agency’s New York office. 


W. N. Hancock Appointed 


Walter N. Hancock, former adver- 
tising manager of Roma Wine Com- 
pany, Baltimore, has been appointed 
sales and merchandise manager of 
Cresta Blanca Wine Company, San 
Francisco. 


Noxema Revises Claims 


Noxema Chemical Company, Balti- 
more, has agreed to comply with the 
Federal Trade Commission’s order by 
ceasing to state, in its advertising of 
Noxema, that the cream is the only 
thoroughly tested sunburn remedy, 
or is an effective treatment for any 
other skin ailment, unless the ail- 
ment is specifically from external 
causes. Assertions about sunburn are 
to specify a palliative effect. 


Joins Kellogg Group 


Hollis E. McTiernan, formerly 
identified with several Chicago re 
search organizations, has been ap- 
pointed special advertising represen- 
tative by the Kellogg group of Rail- 
road Payroll Magazines and will 
make his headquarters at the Chi- 
cago office. 


WCOP Opens at Boston 


A new broadcasting station, WCOP, 
has opened studios in the Copley 
Plaza hotel, Boston. Gerry Slattery 
is general manager. 


THE EINSON-FREEMAN 


Chain Store ch 


(PATENTS PENDING) 
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AMERICA’S LEADING WHITE SHOE CLEANER 
LEADS THE WAY TO FASTER CHAIN STORE TURNOVER 


“Store traffic’’-—the constant flow of 
crowds of consumers—all prospects 
for your products if sold in low- 
priced units—is perhaps the densest 
in the chain or “‘syndicate”’ store. 
To stop this traffic at the counter 
selling your merchandise—to take 
advantage of the chains’ own prin- 
ciple of “setting up shop where 
traffic is thickest’—the Einson- 
Freeman Chain Store Arch has been 
devised. 

It was designed after an extended 
study of counter sizes and construc- 
tion, produced experimentally and 


finally perfected. It has proved 
practical in actual use. 

It is excellent also for grocery manu- 
facturers using Saturday demon- 
strations. Salesmen will get a greater 
reward for their efforts because 
every woman who enters the store 
will know something special is 
going on. 

Manufacturers now using hand 
made models pay $5 and up. The 


- Einson-Freeman Arch can be pro- 


duced for substantially less. 
Inexpensive. Simple. Knocks down 
flat, ships compactly, sets up in a 


jiffy, stands solidly—and from the 
instant it is set up, it attracts eyes 
(and sales) from all four ‘sides 
throughout the store, suggesting a 
store demonstration or “special 
event” even when there may not be 
one actually in progress. 

Call in an Einson-Freeman éxecu- 
tive to design a Chain Store Arch 
that will not only meet exacting 
chain store requirements, but answer 
your own problem of how to increase 
chain store sales. 


Creative 


Telephone, IRonsides 6-8900 


EINSON FREEMAN CO. INC. 


LONG ISLAND CITY ¢ N. Y. 
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ADVERTISING AGE 


September 2, 1935 


Lane with Presbrey 


Ralph Lane has resigned from the 
sales staff of the New York office of 
Niagara Lithograph Company to join 
the Frank Presbrey Company, New 
York, as vice-president in charge of 
new business. 


WCAE Moves to Hotel 


WCAE, located for the past 12 
years at Sixth Ave. and Smithfield 
St., Pittsburgh, has moved its studios 
to Hotel William Penn, occupying 
the three top floors of the building. 


Buffalo Women Picnic 


The Buffalo League of Advertising 
Women will hold its annual picnic 
Sept. 7. A sports program followed 
by dinner and entertainment are in 
charge of Henrietta Kawentel. 


Names Judges 
For Selecting 
Mail Leaders 


New York, Aug. 29.—Arthur H. 
Brayton, of Marshall Field & Co., 
wholesale, Chicago, has been named 
chairman of the board of judges for 
the selection of the “50 Direct Mail 
Leaders for 1935,” by Leonard J. 
Raymond, president of the Direct 
Mail Advertising Association. 

Other members of the board of 
judges will be: J. L. Frazier, editor, 
Inland Printer, Chicago; R. J. Potts, 
president, R. J. Potts & Co., and 
president of the Kansas City Adver- 
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tising Club; John H. Sweet, adver- 
tising manager, The Traffic Service 
Corporation, and president of the 
Chicago Direct Mail Club; and James 
Mangan, advertising manager, Mills 
Novelty Company, Chicago. 

The board will meet in Chicago 
during the week of Sept. 23, and 
their decision will be announced 
shortly afterward. The first showing 
of the “50 Direct Mail Leaders” will 
be made at the 18th annual conven- 
tion of the D. M. A. A. at Kansas 
City, Oct. 16-18. 


Reading Publisher Dies 


William Seyfert, for the past 30 
years publisher of the Reading Eagle, 
Reading, Pa., died Aug. 25 of heart 
disease. 


Taylor Morgan Dead 


Taylor Morgan, who is reported to 
have been the first canned dog food 
salesman in the United States ex- 
cept for the Chappel brothers them- 
selves, for whom he began his sales 
efforts in 1923, died in Chicago 
Aug. 18. 


William Hypes Dies 
William F. Hypes, general sales 
manager of Marshall Field & Com- 
pany, wholesale, Chicago, until his 
retirement ten years ago, died at 
Evanston, IIl., Aug. 25, of complica- 
tions following an operation. 


Sellew with “Harper’s” 

Waldo W. Sellew, formerly sales 
manager of the Quality Group, has 
joined Harper’s Magazine, New York. 


The livest subject before the American public today 


é And right at the moment of greatest general interest—in October 
—when 4181 of the model homes built this year are on demonstration 
to the public, American Builder will present to the professional build- 


ing men of the country including every known operative builder 


A Preview of 1936 Model Homes .... with special editorial 


features covering every step in promotion, financing and detailed 
construction of some of the best of the models on demonstration. 


dl This issue will command the intense interest of every prominent 
builder in the United States. It will provide for the manufacturer of 
_ building materials the opportunity to pound across a strong selling 
message which will be read many times by contractors and builders 
planning homes and writing specifications for homes to be built on 
contract or for speculative sale in 1936. 


* Additional circulation at no extra cost ... . Reserve your space 


today. For full information as to editorial features and plan of dis- 
_ tribution write or wire today. 


AMERICAN BUILDER 


105 W. ADAMS ST., CHICAGO 
TERMINAL TOWER, CLEVELAND 


30 CHURCH ST., NEW YORK 


Sponsor Okehs 
Radio Credit 


To Newspaper 


Philadelphia, Pa., Aug. 28.—The 
first instance of the practicability of 
radio station-newspaper' reciprocal 
advertising in connection with news 
broadcasts was revealed today with 
the announcement of a “newscast” 
sponsorship in which the newspaper 
tie-up was not only acceptable but a 
factor in closing the radio contract. 

Adams Clothes, Philadelphia cloth- 
ing company, and station WFIL, 
which pioneered the reciprocal adver- 
tising plan in this city, are the par- 
ties to the contract, covering sponsor- 
ship of WFIL’s early evening news 
period. 

The WFIL arrangement with the 
Philadelphia Daily News, which in- 
cludes this broadcast, calls for a 
credit from the station to the news- 
paper on two stories per program, 


reading: “For complete details of 
this story, read the Philadelphia 
Daily News.” 


The tieup with the News was 
worked out while the station was 
airing INS news dispatches on a sus- 
taining basis. The question arose— 
if a sponsor wished to buy a news 
broadcast series, what would be the 
client’s attitude toward crediting a 
newspaper with two spot announce- 
ments on his own program? 

The clothing compeny not only 
voiced no objection to the News 
credits but expressed pleasure in 
being able to have such an arrange- 
ment. Since the clothing firm also 
advertises in the News, its executives 
point out, the newspaper credit line 
will lead listeners to read that- pub- 
lication. 


Public Porter Menace Hit 


The Hotel Association of New York 
City has turned to outdoor advertis- 
ing in an effort to warn incoming 
motorists of the dangers of accept- 
ing hotel information from public 
porters who roam the streets. 


Jewel Account to United 

United States Advertising Corpora- 
tion, Chicago, has been appointed to 
handle the advertising of Talisman 
solitaire and wedding rings for J. 
Milhening, Inc., Chicago. 


Form Boston Agency 


Lucius Smith, Nelson Bennet and 
Cory Snow have organized the firm 
of Smith, Bennett & Snow, with 
offices at 14 Ashburton St., Boston. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


is a talkie slide film 
Sooed by expert showmen 


red to your selling objective 
Phy Sire 
Lincoln yrO . TT WOM pe 
4618 AGO 


An Asset to the Graphic Arts 
Professions- Nationally Used. 
3 Grades - Light-Mediutn and 

Heavy-$2% Per Gal. Post Paid 
5.S.RUBBER CEMENT € 
4039 KENMORE AVE. CHICAGO 


we. “Pages” f 
aN that SELL. 


Four pages—one sheet 
of sturdy bond paper 
—covering 11 major 
i radio, 
mewspapers, farm, 
r general maga- 
zines (regional or national)—now help publishers an@ 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as questionnaires.” ¢ ¢ Send for samples today, 
on your | d. No obligation te buy. 


ADVERTISING MEDIUM ANALYSIS 
500 Sansome Street San Franciseo 
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SMASHING COPY FOR NEW HEATING SYSTEM 


free’750 prize 


NOTRING TO BUY - NO ENTRY BLANK + NO DEALE® 
TO SEE + NO RED TAPE OF AKY Ki® 
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100 YEARS AGO 


AMMAEIC AN. 
% BALernORE: 
_JfIR@OKY MORNING, AUGUST 25, 1635. 


— 
Veblished every morning, at No. 2 Sonth Gay 
Street, by DOKBIN, MURPHY & BOSE. 
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WASHINGTON RAIL RUAD. 

‘The spectacle of the passage ofthe four trainsef cars, 
each with a swift and 1 locomotive at its bead, 
on their wag to Washington, will be worth a visit to 

the Rail Road this morning. They car. be seen to 
reater advantage at points west of the upper depot.— 


by 
of the invited guests, 
OPENING OF Fig SF ASHINGZON 


The any ey Y rane for opening the 
Riese a see ectluly safer the invi- 
8 
pT. at they ~y Slowing rege- 


aaa than one Lapy. This regu’ 
ed oe by the ee number ofseats. 


5, The party will Kave the Dopetes Washington, 
FOUR © = party wl ecisely. “ 
6. The two fin a pat reserved for the Rxeentive 
pe rg itt rgd 
@ Mayor an ity Counc Uy © 
tber Pub! bhe Fu oetionaries. Af 
wn Ladies and Gent! i are requeste- 
to take the same car in tie eon teen Balt 


"Advertising Age." 


One of the hard-hitting advertisements in the new campaign for 
American Radiator Company, featuring heating systems as a unit. 
The campaign was described in detail in the August 19 issue of 


This advertisement for the B. & O. 
railroad, run in the "Baltimore 
American," August 25, 1835, was 


_ recalled this week as the railroad 


opened an anniversary exhibit in 
Washington. Note the program 
information “for invited guests.” 


(Story on Page 8.) 


IN NEW POSITION 


Myron T. Harshaw, senior vice- 

president of Carroll Dean Murphy, 

Inc., who, with Mr. Murphy, has 

joined Erwin, Wasey & Co., Chi- 

cago, as a_ stockholder and 
director. 


OLD MAN RIVER ADDS A REALISTIC TOUCH TO THE COPY 


JUMP ON AND GO... 


aT AMTIe 


wet» WHITE 
Ge FLASH 
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Atlantic White Flash's " 


(Letter on Page 10.) 


three little men" had their swimming hole brought right to them when this river 
got out of hand. 


WILL GRACE COUNTERS OF DBALERS 


One of a series of photographs made for A. Stein & Co. by Shigeta- 

Wright, Inc., Chicago, to be used, in full color, as window and 

counter display ok. and in September and October issues of 
business papers. 


LUGGAGE CALF FEATURES BOSTONIAN DISPLAYS 


Suggested window display for Bostonian shoe windows, dubia 
a Fuller & Smith & Ross, Inc., New York. The center piece ties > 


closely with magazine copy which will appear this fall. Luggage ca 
will be the atwed item in this year's line. 


TALKING POINT IN NEW RCA PROMOTION 


IN TUNE 


MAGIC EYETUBE =i; 


Sh ts 


Close-up of the "Magic Eye," which. is being featured in the new 
RCA Victor cam aign. The width of the band of light radiati 

downward from “pupil” reveals how accurately the set is tena 
The “eye,” as shown here, is in reality the top of the tube, which 
is inserted in the set in such fashion that it is visible to the user. 
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CHINESE PROVERB - Meaning- 
“ONE PICTURE TELLS AS 
MUCH AS 10,000-WORDS” 


@ So again we say, the unbeatable combination— 
attractive illustrations plus good text. 


@ If such copy as shown alongside—and it's mighty 
good copy—does a job in black and white, think of 
the possibilities in the Rotogravure Picture Sections 
offering 


2 —De Luxe printing 


—High visibility 


—Sales punch at the point of shopping 


Thanks, Mr. Keelor, for permis- 
sion to reproduce your letter. 


Mcetropolita 


e Baltimore SUN-Boston GLOBE - Buffalo TIMES- Detroit NEWS Advertising Oftices 
Cleveland PLAIN DEALER-AhiladelphiaNQUIRER-Chicago TRIBUNE |METROPOLITAN] Ew YORK -CHICAGO 


; Slows SUNDAY - 
New York NEWS Pittsburgh PRESS-Weeshington STAR: S¢ Louis GLOBE-DEMOCRAT NEWSPAPERS, Inc. & SAN FRANCISCO 
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